
FCCForm41l 

FCC Form 481 -Carrier Annual Reporting 
Data Collection Form 

OMB Control No. J060.(1916/0MB Control No. ~9 

JulyZOU 

<010> Study Area Code 

<01S> Study Area Name 

<020> Program Year 

<030> Contact Name: Person USAC should contact 
with questions about this data 

<03S> Contact Telephone Number: 
Number ot the person Identified In data line <030> 

361346 

ACE TtL ASSN · HN 

2014 

Cynthill Swcot 

S078966lll 

<039> Contact Email Address: cawcetuacecotn9roup . com 
Email ot the person Identified In data line <030> 

ANNUAL REPORTING FOR ALL CARRIERS 

<100> Service Quality Improvement Reporting (complrt~ attached wotkshrrt} 

<200> Outage Reporting (volice;.r;l_~-
<210> I ./ H <-check box if no outages to report 

(comp/f!tf! anachrd worksheet} 

Unfulfilled Service Requests (voice) <300> 

<310> 

<320> 

<330> 

Detail on Attempts (voice) 

Unfulfilled Service Requests (broadband) 

Detail on Attempts (broadband) 

,'-----------1' (oUathdescrlpll .. docum<nl} I 
'-----------' (oUoch d<scrlpUv<dotum<nl} 

<400> 

<410> 

<420> 

<430> 

<440> 

<4SO> 

Number of Complaints per 1,000 customers (voice) 

Fixed ~..;,.o..;..o;,_ _____ ~ 

Mobile . 
Number of Complaints per 1,000 customers (broadband) 

Fixed ~-------~ 
Mobile . 

<SOO> Service Quality Standards & Consumer Protection Rules Compliance 

<S10> J61346mn510 

<600> Functionality in Emergency Situations 
<610> 361346mn610 

<700> Company Price Offerings (voice) 

<710> Company Price Offerings (broadband) 

<800> Operating Companies and Affiliate sO 

<900> Tribal Land Offerings (Y/N)? 

<1000> Voice Services Rate Comparability 

<1010> 

<1100> Terrestrial Backhaul (Y/N)? ®0 
<1110> 

<1200> Terms and Condition for Lifeline Customers 

(check to Indicate crnlflcotlon) 

(ortached Jescrlptlve document) 

(check to Indicate crnl/lcotlon} 

{attached descriptive document) 

(complete attached worksheet) 

(complete attached worbhut) 

/complete ottochftl worlcsheet) 

(If yes. complrte attached worksh~et} 

(cMck to Indicate certification} 

(attach deJcrlptlve document} 

(if not, check to Indicate urtlficotion} 

{t:ompltte otloched worluhret) 

(complet~ attached workshut) 

Price Cap Carriers, Proceed to Price Cao Additional Documentation Worksheet 

Including Rate-of-Return carriers affiliated with Price Cap Local Exchange Carriers 
<2000> 

<200S> 

<3000> 

<300S> 

(check to Indicate cmJjlcallon} 

(comp/.re ouached worlrshHt} 

Rate of Return Carriers, Proceed to ROR Additional Documentation Worl!sbeet 

1 010412013 

(ch<ck to Indicate c<rtiflcation} 

(complete otlached wotkshret) 

54.313 54.422 

Completion Completion 

Required Reaulred 

/thode bD11 wh<n compl<t•l 

I 

Page 1 

Page 1 



(100) Service Quality Improvement Reporting 
Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Program Year 

<030> Contact Name- Person USAC should contact regarding this data 

36134 G 

ACE :"EL ASSN-Mll 

2014 

Cynthia Sveet 

<035> Contact Telephone Number- Number of person identified in data line <030> S07 89&o211 

FCC Form481 

OMB Control No. 30~986/0MB Control No. 3060-0819 

July 2013 

<039> Contact Email Address -Email Address of person identified in data line <030> c sweeteacecc:r.ngroup · c0<:1 

<110> 

<111> 

Has your company received its ETC certification from the FCC? 
If your answer to Line <110> is yes, do you have an existing §54.202(al "5 
year plan" filed with the FCC? 

If your answer to Line <111> is yes, then you are required to file a progress 
report, on line :'112> delineating the status of your company's existing § 
54.202(al "5 year plan" on file with the FCC, as it relates to your provision of 

voice telephony service. 

<112> Attach Five-Year Service Quality Improvement Plan or, in subsequent years, 

(yes I no I 

(yes I no I 

your annual progress report filed pursuant to 47 C.F .R. § 54.313(al(11. If your company is a 

CETC which only receives frozen support, your progress report is only 

required to address voice telephony service. 

Please check these boxes below to confirm that the attached PDF, on line 

112, contains a progress report on its five-year service quality improvement 
plan pursuant to § 54.202(al. The information shall be submitted at the wire 
center level or census block as appropriate. 

<113> Maps detailing progress towards meeting plan targets 

<114> Report how much universal service (USFI support was received 

<115> How (USFI was used to improve service quality 

<116> How (USFiwas used to improve service coverage 

<117> How (USFI was used to improve service capacity 

<118> Provide an explanation of network improvement targets not met 
in the prior calendar year. 

.....__ 

10/04/2013 

00 

Name of Attached Document (.pd0 

Page 2 

Page 2 



(200) Service Outage Reportin& (Voice) 

Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Program Year 

<030> Contact Name- Person USAC should contact regarding this data 

361346 

ACE TEL ASSN-MN 

2014 

Cynthi a Sweet 

<035> Contact Telephone Number- Number of person identified in data line <030> 5078966211 

<039> Contact Email Address- Email Address of person identified in data line <030> caveet•acecor>!Jroup. co:n 

<220> <a> <bl> <b2> <b3> <b4> <cl> <c2> 
NORS 

I Reference Outage Start Outage Start Outace End Outage End Number of 
Number Date Time Date Time Customen Affected Total Number of 

Customers 

r.. .~ 

!-''""'"" ................... 

--~ L .. - --- L__ ____ 
Wl ~·1\~ll~~l --

10/0412013 

<d> 

911Fadlities 

Affected 

(Yes/ No) 

I'"' 

Page3 

FCCForm481 

OM& Control No. 3060-0986/0M& Control No. 3061).()819 
July 2013 

<e> <f> <g> <h> 

Old This Outage 

Service Outage Affect Multiple 

Description (Check Study Areas Service Outage PreventatiVI! 

all that apply) (Yes/ No) Resolution Procedures 

I 

Page 3 



(700) Price Offerlncs indudin& Voice Rate Data 

Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Prognm Vear 

<030> Contact Name- Person USAC should contact regarding this data 

36134 6 

ACO: TEL ASSN-Hl! 

2014 

Cy:ttl':ia Sweet 

<035> Contact Telephone Number- Number of person identified in data line <030> 5 0 78966211 

<039> Contact Email Address- Email Address of person identified in data line <030> csweet•acecoxgroup com 

<701> Residential local Service Charge Effective Date 

<702> Single State-wide Residential Local Service Charge 

<703> <al> <a2> <a3> 

[ltltmJ J 
<bl> <b2> 

Residential Local 

<b3> 

State Exchance (ILEC) SAC(CETC) Rate Type Service Rate State Subsaiber Une Chal'le 

-See att ~ched worksheet 
-

1010412013 

<b4> 

Page 4 

FCC Form481 

OMB Control No. 306(H)986/0M8 Conttol No. 3~19 

July 2013 

<bS> <c> 
Mandatory Extended Area 

State Universal Service Fee Service Charee Total per line Rates and FJ 

Page4 



(710) Broadband Price OHerinas 

Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Prosram Year 

<030> Contact Name- Person USAC should contact regarding this data 

361346 

ACE TEL ASS!l-l4U 

2014 

cynthia Sveet 

<035> Contact Telephone Number- Number ofperson identified in data line <030> 5078966~11 

<039> Contact Email Address- Email Address of person identified in data line <030> co,.eet<Mcecooogroup · c001 

<711> <al> <a2> <bl> <b2> <c> 

State Re&Uiated 
State Exchanse (ILEC} Residential Rate Fees TotAl Rate and Fees 

-- Se e attached 
wnrk :hAP-t --

L_- ---- L___ ___ _ - ------ -

10104/2013 

<dl> 

Broadband Service -
Download Speed 

(Mbps) 

--

FCCF'orm481 

OMB Conttol No. 3060-0986/0MB Control No. 306()..()819 

July 2013 

<d2> <d3> <d4> 

lJsa&e Allowance 
Btoadband Service - Usace Allowance Action Taken When 

Upload Speed (Mbps} (GB} Umit Reached (meet 1 

PageS 

PageS 



(800) Operatln& Companies 

Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Program Year 

<030> Contact Name - Person USAC should contact regarding this data 

361346 

ACE TEL ASSli-M!l 

20:4 

Cynchia Swee: 

<035> Contact Telephone Number- Number of person identified in data line <030> S07 B966ai1 

<039> Contact Email Address- Email Address of person identified in data line <030> csveeteacecO"'!Jroup . c 001 

<810> Reporting Carrier Ace Telephone Association 

<811> Holding Company Ace Telephone Association 

<812> Operating Company "cc: Telephone Association 

<al> <a2> 

Affiliates SAC 

...... 
OJvv jUCI\JIIvU Y\' VI ",; 

- --- - - -- -- --- ---

101041201 3 

........ 
-------- - --

Page 6 

FCCFonn481 

OMB Control No. 3060-0986/0MB Control No. 3060-0819 

July 2013 

<a3> 

Doins Business As Company or Brand Designation 

Page6 



(900) Tribal Lands Reporting 
Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

361346 

ACE TBL ASSII-lOI 

<020> Program Year 2 o1 4 

<030> Contact Name - Person USAC should contact regarding this data Cynthia s vea" 

<035> Contact Telephone Number - Number of person identified in data line <030> s o7896621l 

<039> Contact Email Address- Email Address of person identified in data line <030> caweetctacec"""'roup . CCCI 

<910> 

<920> 

Triballand(s) on which ETC Serves 

Tribal Government Engagement Obligation 

If your company serves Tribal lands, please select (Ves,No, NA) for 

each these boxes to confirm the status described on the attached 

PDF, on line 920, demonstrates coordination with the Tribal 

government pursuant to§ S4.313(a)(9) includes: 

<921> Needs assessment and deployment planning with a focus on Tribal 

community anchor institutions; 

<922> Feasibility and sustainability planning; 

<923> Marketing services in a culturally sensitive manner; 

<924> Compliance with Rights of way processes 

<925> Compliance with Land Use permitting requirements 

<926> Compliance with Facilities Siting rules 

<927> Compliance with Environmental Review processes 

<928> Compliance with Cultural Preservation review processes 

<929> Compliance with Tribal Business and Licensing requirements. 

Select 

(Ves,No, 
NA) 

~""~ 

10/04/2Q13 

Name of Attached Document (.pdf) 

Page7 

FCC Form481 

OMB Control No. 3060-0986/0MB Control No. 3060-0819 

July2013 

Page 7 



(1100) No Terrestrial Backhaul Reporting 
Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Program Year 

<030> Contact Name- Person USAC should contact regarding this data 

<035> Contact Telephone Number- Number of person identified in data line <030> 

<039> Contact Email Address- Email Address of person identified in data line <030> 

Please check this box to confirm no terrestrial backhaul 

<1120> options exist within the supported area pursuant to§ 54.313(G) 

<1130> 

Please check this box to confirm the reporting carrier offers 

broadband service of at least 1 Mbps downstream and 256 kbps 

upstream within the supported area pursuant to § 54.313(G) 

D 

D 

361346 

ACE T1!L ASSN-fo!N 

20 11 

cyr.tb.i.a. sweet 

5018966211 

csweeteaceccqgroup. com 

10104/201 3 

FCC Form481 

OMS Control No. 3060-0986/0MB Control No. 3060-0819 
July 2013 

Page 8 

Page 8 



(1200) Terms and Condition for Lifeline Customers 
Ufellne 
Data Collection Form 

<010> Study Area Code 

<015> Study Area Name 

<020> Program Year 

<030> Contact Name - Person USAC should contact regarding this data 

<035> Contact Telephone Number- Number of person identified in data line <030> 

<039> Contact Email Address - Email Address of person identified in data line <030> 

<1210> Terms & Conditions of Voice Telephony Ufeline Plans 

361346 

liCE TEL 1\SSN·KN 

201 4 

cynthia Sweet 

5078 96 6211 

csvceteacccoogroup . ccm 

Name of attached document (.pdf) 

<1220> 

<1221> 

<1222> 

link to Public Website 

"Please check these boxes below to confirm that the attached PDF, 

on line 1210, or the website listed, on line 1220, 

contains the required information pursuant to § 

54.422(a)(2) annual reporting for ETCs receiving low-income 

support, carriers must annually report: 

HITP ....... acegroup.cc 

Information describing the terms and conditions of any voice []]I 
telephony service plans offered to Ufeline subscribers, 

Details on the number of minutes provided as part of the plan, m 
<1223> Additional charges for toll calls, and rates for each such plan. 101 

10/0412013 

FCC Form481 
OMB Control No. 3060-0986/0MB Control No. 3060-0819 
July 2013 

Page 9 

Page 9 



(2000) Price C.p C.rrier Additional Documentation 

Data Collection Form 

lncludi_fiJl ~efl!rn Cprriers offlllated w#ttl Price Cap Local Exchange Corriers 

<010> Study Area Code 
<015> Study Area Name 

3&13<6 

ACS n;:, ASSN-Ill< 

<020> Program Year ~014 

<030> Contact Name- Person USAC should contact regarding this data Cynthia sweet 

<035> Contact Tei4!Phone Number- Number of person identified in data line <030> 5078 966 211 

<039> Contact Email Address - Email Address of person identified in data line <030> csweetetacec=group. c oo 

Page 10 

FCCform481 

OMB Control No. 3060-0986/0MB Control No. 3060-0819 

July 2013 

CHECK the boxes below to note compliance as a recipient of lnaemental Connect America Phase I suppon, frozen HIP, Cost support, Hilh Cost support to offset access charae reductions, and Connect America Phase II 
support as set forth in 47 CFR § 54.313(b),(c),(d),(e) the information reponed on this form and in the documents attached below is accurate. 

Incremental Connect America Phase I repootinc 
<2010> 2nd Year Certification {47 CFR § 54.313(b)(1)} 
<2011> 3rd Year Certification {47 CFR § 54.313(b)(2)} 

Price Cap Carrier Recelvina Frozen Support Certification {47 CFR § 54.3U(a)} 
<2012> 2013 Frozen Support CertificatiOn 
<2013> 2014 Frozen Support Certification 
<2014> 2015 Frozen Support CertificatiOn 
<2015> 2016 and future Frozen Support Certification 

Price Cap Carrier Connect America ICC Support {47 CFR § 54.313(d)} 
<2016> Cenlfocatlon Support Used to Build Broadband 

<2017> 
<2018> 
<2019> 

<2020> 

Connect America Phase II Reporting {47 CFR § 54.313(e)} 
3rd year Broadband Service Cenifocation 
Sth year Broadband Service Certification 
Interim Progress Certification 

Please check the box to confirm that the attached PDF , on line 2021, 
contains the required information pursuant to § 54.313 (e)(3)(ii), as a recipient 
of CAF Phase II support shall provide the number, names, and addresses of 
community anchor institutions to which began providing access to broadband 
service In the preceding calendar year. 

<2021> Interim Progress Community Anchor Institutions Name of Attached Document listing Required Information 

1010412013 

E3 

~ 
!bJ 

~ 

Page 10 



IJOOO)Rate Of Return Carrier Additional Documentation 

0118 Collection Form 

<010> Study Arn Code 
<015> Study Area N•me 

361346 

ACE TEL ASSll· HN 
<D20> P~Vew 2 014 

<030> ContKt Nome· Penon USAC ohould contoct reprdinc this dota Cynthia Sweet 
<035> Cont.ct:Te_~ Humber· Number of penon identified in dati line <030> 507896~2 l l 

<039> ContKt Emili Address - Email Address of penon identified in daU line <030> cgweeteacectmc~roup. co-

FCCForm481 

OMB Conuol No 3060-09116/0MB Control No. 3060-0119 

July20U 

OIECIIIIM boxes below to nate compliance on its 1M! yur..,... qua~ty plan Cpurwant to 47 CFR 1 S4.202(a)) and, for ptMtaly hold carrion, ensur1nc compliance wlt!IIIM finonciol reportlnl roquirements set foRh In 47 

CFR l S4.JU{IJI2~ lhml!or<ttdfythot the informlllion ~ onthisfotm ond iniiMdo<uments ottached below isoccum.. 

,_..Report on 5 Yur Pion 

{3010) Mlltltone Cortlflcodon {47 CFR § 54.313{1){1)@ 

-check this box to confirm that the otUchod POF , on ijno 3012, 

contains tho requited lnformotion pursuant to§ 54.313 {1){1){u1, as a 
{3011) r<cipiol\t of CAf Phase It support lholl ~the number, nama, and 

addrnses of community .nchor institution$ to which bqan pro'lidins 
•cc•n to bro-'balnd MtYice in the precedinc calencbr .,.ar 

{3012) 
{3013) 
{3014) 

{301S) 

Community An<h..-lnstitutlons {47 CFR § 54.313{1){1Mi•)) 
II your compony ol'tlvotoly Meld ROll Catrler 147 CFR § 54.U3(f)(2)) 
tf yes. does your company file the RUS 1nnual report 

Pleo"' check thoso boxf:l to confirm that the attached PDF, on line 3017, 
cont.Mns the requlred informetion pur$uant to § 54.3U(f)(2) compU..u 
requim: 
Elttlronlccopy of their onnuol RUS repo<ts {Opetatinc RepO<t f<>< 
Telecommuniutions Bonowen) 

{3016) PDF of Bolonco Sheet. Income Stotomcnt ond Staternont of Cosh FlOW$ 

(lOl7} If the response is yes on line 3014. 1tttch your compw~y's RUS annual 
reponandaU~ulroddoannentotlon 

{3018) If the response b no on line 3014, b your compony oudited? 

K the response b yes on llno 3018. plooso <heck the boxes below to 

confirm your submission, on line 3026 pu'>uant to§ 54.313{1){2), contoins 

130191 Either 1 copy of tholr oudltod flnondal statomont; or {2) a flnandal._n 

in • formot comporabl« to RUS Opominc RopO<t forT decommunications 

13020) PDF of Bolonco Sheet. ln<omo Slotemont and Statement of Cosh Flow> 

{302l) Mon11emmt letter issued by t1>e independont <ertif;ocf publie accountant 
that porf..-mod tho company's flnondaloudit. 

{3022) 

{3023) 

(3024) 

{3025) 

K the riSjiOnseis no on line 3018, pi- <hedt the boxa below 

to confirm your submisslon, on Une 3026 purwant to§ S4.3U(f){2), 
c~m: 

Copy of thtlr flnondal- whl<h has be<n subjoct to review by on 
Independent certified public KCOUntant; or 2} • financial report in a 
f..-mot<omp¥ab\etoRUSOperotlntRoportforTolecommunlcallons 
aon-s, 
Unclmytnalnformatlon subj«tod to • ......._ by on independent .-led 
pubNc:oaou..-t 

Und...tytnc lnformltfon subjectlltd to •n offte•r certificatfon. 

PDf of Balance Sheet. Income Statement and Statement of Cash Flow$ 

{3026) AtU<h the worlcsheetllstinl ~ulrod lnf..-matlon 

N~me of Attached Document Ustin& Required Information 

Name of Attached Document listin& Required Information 

N-'e of Attached Document l.lstinl Requ•ed lnforrnnc>n 

N.-ne of Attxhed Document UstJnt Required information 

1010412013 

LJ 

t;;lJIYos/No) 
OVes!No) 

D 
01 

[ZJ{Yes/No) 

[Z] 
[LJ 

rn 

D 

E:l 

8 
36lH6mn3026 

P~Cf: 11 

Pacell 



Page 12 

FCC Form 481 Certlflcatlon • Reportlns Carrier 
Data Collection Form OMB Cont rol No. 3060.0986/0MB Control No. 3060.0819 

July 2013 

<010> Stud Area Code 
361346 

<015> Study Area Name ACE TEL ASSN-MN 

<020> Pro ram Year 2014 

<030> Contact Name -Person USAC should contact regarding this data cynthiD Sweet 

<035> Contact Telephone Number - Number of person ldentlfled In data line <030> 507896SJll 

<039> Contact Email Address -Email Address of person ldentlfled In data line <030> coweotli>acecomgroup ·com 

TO BE COMPLETED BY THE REPORTING CARRIER, IF THE REPORTING CARRIER IS FILING ANNUAL REPORTING ON ITS OWN BEHALF: 

Certification of Officer as to the Accuracy of the Data Reported for the Annual Reporting for CAF or U Recipients 

I certify that I am an officer of the reportlns carrier; my responsibilities lndude ensurlncthe accuracy of the annual reportlnc requirements for universal service support 
recipients; and, to the best of my knowledce, the Information reported on this form and In any attachments Is accurate. 

Name of Reportlng_carrler: ACE TEL ASSN-MN 

Sl1nature of Authorized Officer: 
CERTIFIED ONLINE Date 10/04/2011 

Printed name of Authorized Officer: Todd Roesler 

ntle or position of Authorized Officer: CEO 

Telej>l>one number of Authorlted Officer: 5078966292 

Study Area Code of Reportlll!l Carrier: 361146 Fllln& Due Date for this form: 10/15/2013 

Person' willfuUy making false statements on this form can be punished by fine or forfeiture under the CommunKJ.Uons Act of 1934, 47 U.S.C. §§ 502, 503(b), or flne or lmprhonment 
under ntle 18 of the Unltfd States Code, 18 U.S.C. § IDOl. 

10104/2013 Page 12 



PaaeH 

Certification • Aaent I carrier 

Deta Colectlon Form 

<010> Stud Area Coda 

<015> Study Area Namo 

<020> Pro ram Year 

361346 

ACE TEL ASSN· MN 

2014 

<030> Contact Name· Person USAC should contact regarding this data cynthi n Sweet 

<035> Contact Telephone Number· Number of person identified In data line <030> 5078966211 

<039> Contact Email Address . Email Address of parson identified In data line <030> cuweetOacoco.ngroup . com 

FCCForm481 
OMB Control No. 3060-0986/0MB Control No. 306().0819 
July 2013 

TO BE COMPLETED BY THE REPORTING CARRIER, IF AN AGENT IS FlUNG ANNUAL REPORTS ON THE CARRIER'S BEHALF: 

Certification of Officer to Authorize an Asent to File Annual Reports for CAF or Ll Recipients on Behalf of Reporting Carrier 

I cettlfy that (Name of Agent) Is authorized to aubmlt the Information reported on behalf of the repottlng carrier. 
also corUfy thetl am an oftlcar of the repoltlng carrier; my r81ponslbllld81 lncluda enaurlngthe accuracy of the annual data reporting requlramenll provided to the authorized 
agent; and, to the best of my knowledge, the raporlland data provided to tho authorized agent Is accurata. 

Name of Aulho<ized ARent: 

Name of Reoortlna Ctrrler: 

Signature of Authorized Officer: O.te: 

Printed name of Authorized Officer: 

ntle or position of Authorized Offloer: 

elephone number of Autho<ized Officer; 

Study Area Code of Reportln1 Carrier: Fillns Due Date for this form: 

Penon' wiUfulty maklnc f~be statemftlts on thl5lorm c.an be punished by floe or forfeiture under tbe Communlcatton' Act of 1934, 47 U.S.C. §§: 502, SOl( b), orflne or lmprisonml!nt 
under ntle 18 of the Un"ed States Code, 18 U.s.c. ' 1001. 

TO BE COMPLETED BY THE AUTHORIZED AGENT: 

Certification of Agent Authorized to File Annual Reports for CAF or Ll Recipients on Behalf of Reporting Carrier 

I, as •sent for the reportln£ carrier, certify that I am authorized to submit the annual reports for unlvorsal servke suppott roclplents on bohalf of the roporUns carrier; I havo provided 

the data reported herein based on data provided by the reporlfnl carrier; and, to the best of my knowledse, the Information reported herein Is accur~te. 

Name of Reportln& Ctrrler: 

Name of Authorized ARent or Employee of ARent: 

Sisnature of Authorized Agent or Employee of ARent: Date: 

Printed name of Authorized Aaent or Employee of ARent: 

Title or position of Authorized ARent or Employee of Agent 

Telephone numbar of Authorized Aaent or Employee of ARent: 

Study Area Code of Reporting Ctrrler: FllinLDua Date for this form: 

Persons willfully making fal5e statements on this form can be punished by fine or forfeiture under the Communlc.atfons Act of 1914. 47 U.S.C. §§ 502, SD3(b), or ftne or Imprisonment under TI1ft' 
18 of the United States Code. 18 U.S.C. § 1001. 

1010412013 

I 



Attachments 

f0104f.l013 



(800) Operatins Companies 

Data Collection Form 

<010> Study Area Code 

<01S> Study Area Name 

<020> Program Year 

<030> Contact Name- Person USAC should contact regarding this data 

36134 6 

ACE TEL ASSN-Mlf 

2014 

Cynthia sweet 

<03S> Contact Telephone Number - Number of person identified in data line <030> 5078966211 

<039> Contact Email Address - Email Address of person identified in data line <030> c sweetOacacomgroup . c om 

<810> Reporting Carrier 
Ace Telephone Asaociation 

<811> Holdln~ornpany Ace Telephone Association 

<812> OJ)erating Company Ace Telephone Aaaociation 

<al> <a2> 

Affiliates SAC 

Ace Telephone Association 35134 6 

Ace Telephone Company of Michigan, Inc 310704 

Ace Telephone Company of Michiqan, Inc 31 0 777 

Ace Telephone Com~any of Michigan, Inc ll0669 

Ace Telephone Company of Michigan, Inc 31 0692 

Ace Link Telecommunications, Inc 

1010412013 

FCCForm481 

OMB Control No. 30611-@86/0MB Control No. 306(H)819 

July 2013 

<a3> 

Doing Business As Company or Brand Designation 

Ace Communications Group 
Ace Communications Group 
Ace Communications Group 
Ace Communications Group 
Ace Communications Gro~ 
Ace Link Telecommunications, Inc 



LINE 510 

ACE TELEPHONE ASSOCIATION 

STUDY AREA CODE 

361346 



Study Area Name: Ace Telephone Association 

SAC: 351346, 361346 

Program Year: 2014 

Certification that Ace Telephone Association is complying with applicable 

service quality standards and consumer protection rules 

As a local exchange carrier, Ace Telephone Association (carrier) is obligated to 

comply with the numerous consumer protections and has established operating 

procedures designed to facilitate compliance with such consumer protections rules and 

service quality standards. As part of the operating procedures, appropriate training is 

conducted for employees. 

Carrier is complying with all applicable and effective public service commission 

and FCC consumer protection rules and service quality standards. Carrier has a 

Customer Proprietary Network Information (CPNI) Manual which reflects the FCC's 

current CPNI rules. A copy of the Manual, Annual CPNI Compliance Certificate and 

annual notices to customers on matters related to customer privacy has been submitted 

with this filing. 

Carrier has also implemented an Identity Theft Prevention Program in 

accordance with the federal Red Flags Rule. A copy of manual has been submitted with 

this filing. 



MAT! ON RL 
DO NOT CALL 
RIGI!t~RY 

.. . 
Restrict Unwanted Telephone Solicitations 

In 2003, the Do-Not-Call Act was signed into law. This legislation allowed for the establishment 
and enforcement of a national Do-Not-call Registry giving consumers a choice regarding 
telemarketing calls. If your number is listed on the registry, all commercial telemarketers, 
except for businesses with whom you have an existing relationship or certain no.proftt 

and political organizations, are not allowed to call you. 

Consumers may register their residential telephone number, including wireless numbers, on 
the national Do-Not-call Registry by telephone or by Internet at no cost To register by telephone, 

consumers may call1-888-382-1222. For TfY, calll-866-290-4236. You must call from the phone number you wish 
to register. You can register on-line for the national Do-Not-Call Registry via the Internet at www.donotcall.gov. 

Inclusion of your telephone number on the national Do-Not-call Registry will be effective 31 days after registration. Your 
number will remain on the registry permanently. You are allowed to remove your number from the registry at any time. 

. ·' 
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Ace Service 
ACE COMMUNICATIONS GROUP is a cooperative 
that pays capital credits to its members. Capital credits 
are amounts in excess of operating costs and expenses 
and are allocated to members based on their business (pa­
tronage) with Ace. Capital credits are paid to members at 
the discretion of the Board of Directors. In order to be a 
meinber of the Ace cooperative, you must have telephone 
service. For more information on capital credits and 
membership, please contact Ace's Membership Depart­
ment at 1811 or 888-404-4940 (option 4). 

ACE LINK JELECQMMUNJCATJQNS. INC. is a 
wholly-owned subsidiary of Ace Communications Group 
and serves the City of Caledonia, Minnesota. Ace Link is 
a corporation, not a cooperative. ;t 
New Telephone Servlc 
Th apply for telephone service, call Ace at 81 1 (toO free 
from any Ace serving area) or 888-404-4940 or visit us at 
207 E. €edar, Houston, MN. 
Residential customers must provide: 

- name - old and new address 
- social security number - date of birth 

Business customers must provide Articles of Incorpora­
tion, Articles of Limited Liability Company or a Partner­
ship Agreement, and complete an account authorization 
form. 

Federal Trade Commission rules require verification of 
identity or corporate authorization before new service is 
installed. 

• Customers must be age 18 or older to open an account 

Dlsconnectln rvlce 
If you no longer need phone service from Ace, caD with 
the following information: 

•name 
• telephone number 
• new address for final billing and capital credits re­

cords 

Teen Service 
Now you can know who a caD is for before you answer 

• the phone. With Teen Service, you can have two tele­
phone numbers assigned to the same line. Each number 
has a distinctive ring, so you can assign a number solely 
to the children. Or, you can assign a separate number to 
your home business and one to the family. 

(Although you have two telephone numbers assigned to 
your line, you have just one line and only one conversa­
tion can be held at a time.) 

Monthly Charge .... $3.95 Installation Cbarge .... $18.00 

Telephone 
Charges 

.~ELinJ. 
rvlce Connection 

(Resi<tential or Business) 
Service Or6er Charge .......... $12;0Q 
Central Office Charge .......... $ 6.00 
Trip C~arge .................. $60.00 

Leaaed Telephones 
Touch-tone telephones: 

Standard waD or desk phone ..... $2.00/month 

Ace Assurance 
·suprises can be fun. But, when it's your phon~, tele~sic 
or internet service, you'd rather not be surpnsed wtth 
service charge to figure out why you can't get connec 
ed. With Ace Assurance, you make o~e call and we'1 
on our way to finding the problem. It's always Ace's 1'1 

sponsibility to fix problems that exist in our equip~1 
beyond where our lines pbysicaUy connect to the servu 
wires inside your home. But if the problem is within yo1 
home, you are charged $60 for a service call. 

With our Ace Assurance plan, we'U diagnose the proble 
and offer a solution, aU for a low monthly fee that's addl 
to your bill. can us at 888.404.4940 and learn more. 

Monthly Charge .... $1.95 per service (phone, DSL,l" 

Non·Pu Ushed Numbers 
You may wish to keep your telephone number priva 
with a Non-Published number. 

Non-Published telephone numbers are not listed in o 
directory or given out by operators at directory assistanc 

Monthly Cbarge .... $1.00 Installation Charge .... $12.1 

Vacation Rate Service 
If you are leaving town for an extended period of tin 
you may wish to place your services on Vacation Ra 
This will assure you of keeping the same telephone nu1 
ber and email address and will reduce the paperwo 
,_quired when you ~turn home. Vacatio~ Rate c 
vary by service. Services can be on Vacation Rate for 
longer than six months and no less than 30 days. C 
Customer Service at 1811 for more information. 

9001 Block 
Access to 900 Blocking Service is available to aU Sl 

scribers with no Service Order charge for the first blat 
Subsequent requests to change blocking status will inc 
a Service Order charge. 

Toll Denial 
ThO denial, available to aU customers, prevents any I 
calls made from your phone. However, if you want to 
able to place some long distance calls, you can have 1 

I C Ill Denial with PIN (personal identification number) ov 
Revert ve a ng ride installed on your line. Each time a can is placed w Revertive calling enables you to caU your own telephone . 
number. This is useful when ,YOU wish to caU your e;tten- your phone, you must enter your PIN to gam access to 
sion phone in another building or in another part of your long distance toll network. 
bouse. (This may not be available o.n aU telephone lines.) ThO Denial only ..... no charge Install Cbarge ..... $18 
"' 1 · caU ToU Denial w/PIN .. $2.00/mo. Install Cbarge ..... $18 .10 p ace a revertive : 

I. ~al your 7-digit. number. N,~· All prices snd services subject to chsngf 
2. LISten for recording and hang up. ~ • A r I 
3. When phone rings, lift receiver and talk. '~,(f. \.:.. r..., C' Jl /) ~c:;r~Lf& 
Ike Je~plrDYLL /fs~(l{a.Yr~ JTL ~~~% -
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NOTE: Caller ID, Blocking, Unblocking, and Call Trace 
may not work when calling from some pay phones, PBX, 
Key, Centrex systems, or when placing 800 number calls. 

Caller .D/C II Waiting ID 
With Galler ID, the name and number of the party caning 
you will be shown on your display telephone and on your 
TV if you subscribe to Ace Digital TV service. (Some 
numbers will not be displayed if the calling party blocks 
their number or if their telephone company does not have 
the necessary equipment to handle Caller ID.) 
With Call Waiting ID, you will see who is calling you 
when you are on the phone and bear the "beep-beep" to 
indicate a second call is waiting. To utilize Call Waiting 
ID, you need the Caller ID and Call Waiting features on 
your line, and a compatible display phone or add-on unit. 
You can purchase display phones from Ace, which also 
keep a log of the name, number, date and time of your 
incoming calls. 

Monthly Charge ........ $4.50 for name and number 
$0.50 for Call Waiting ID 

C ller ID Blockln~ 
Prevents your telephone num:; /o~ing displayed on 
called party's Caller ID unit or teJephone. 
Line Blocking will prevent your number from being dis­
played on all calls made from your line except calls to 
toll-free numbers and 911. If you ar~ calling someone 
who has.Caller ID, the word "Private" or "Anonymous" 
will be displayed instead of your telephone number. This 
service is available to ~ residential customers and some 
businesses, such as law enforcement agencies. 
To cancel the blocking on a per call basis: 

Dial *82 before dialing an outgoing number. The line 
is immediately reblocked after your call. 
Monthly Charge ........ $1.00 
Installation Charge .... no charge if added during first 90 

days of service 
Per Call Blocking will block your number for one call. 

Dial *67 before you dial your outgoing phone number. 
Monthly Charge ........ no charge/available to all cus­

tomers 

• Call Trace 
Call Trace allows you to activate an immediate trace of 
the last incoming call. This is useful after receiving a ha­
rassing or prank call if you wish to involve law enforce­
ment. 
To activate Call Trace: 

1. Hang up after a harassing call. 
2. Pick up the receiver and listen for dial tone. 
3. Press *57. 
4. Follow recorded message to activate trace. 
5. Listen for second message stating successful or un­

successful trace. 
6. Notify law enforcement agency if you wish to take 

action. They will contact Ace Communications 
Group. , 

You do not need to sign up for Call Traco-it is available 
on your line at all times. 

Cbarge ...... no charge/available to all customers 

-JiCE.Link 
Last Call Return 
Last Call Return gives you the telephone number of your 
last caller, the time and date of the call, and the option to 
recall that number. 
To use Last Call Return: 

I . Listen for dial tone. 
2. Press *69. 
3. Dial 1 to activate Call Return. 

If their line is busy, you may hang up and your phone will 
conqnue trying for up to 30 minutes. A special callback 
ring will alert you if the line becomes free. 
To cancel: Press *89. 

Monthly Charge ........ $2.00 

Priority Call 
With Priority Call, you set up a list of telephone numbers 
that you would like to ring in a short-long-short ringing 
pattern. This lets you know that someone special is call­
ing. H you have Call Waiting, you will have a distinctive 
Call Waiting tone also. 
To set up a list: 

l. Press *61. 
2. Press #, dial the number, press #. 

To access or turn off this service: 
1. Press *61. Message will say if your list is on or off. 
2. To turn your· list on or off, dial 3. 
Monthly Charge ........ $2.00 

Repeat Dial 
Repeat Dial automatically redials the last busy number 
you called. 
To use: 

1. After a busy signal, bang up. Then lift handset and 
listen for dial tone. 

2. Press *66. 
This feature is active for 30 minutes. When the line is 
free, you will be alerted with a distinctive ring, and the 
call will automatically be made. 
To cancel: Press *86. 

Monthly Charge ... ..... $2.00 

Anonymous Call Rejection 
When you have Caller ID, this service will route any in­
coming call that bas its telephone number blocked to a 
recording that states you are not accepting blocked calls. 
To use: 

1. Listen for dial tone. Press *77. 
2. Listen for confirmation message, bang up. 

To cancel: Press *87 and listen for message. · 
Monthly Charge ........ no charge/available to all cus­

tomers 

Selective Call Acceptance 
With this service, you create a list of telephone numbers 
based on which calls you want Callers not on the list will 
be routed to an announcement informing them their call 
is not being accepted at this time. Your selected calls will 
have a specialized ring. 
To use: 

l. Press *64. 
2. Press#, dial the number, press #. 

To access or turn off this service: 
I. Press *64. Message will say if your list is on or off. 
2. To turn your list on or off, dial 3. 

Note: All prlees and subject to change. Monthly Charge ........ $2.00 

. -kd ~~J~Jhrrne 4sSdi'Jbi!rY1 ,~(' 3 s1~t/C,, a~ 13'-lt.o t 
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Annual47 CFR 64.2009(e) CPNI Certification 
ED Docket No. 06-36 

January 29, 2013 

Marlene H. Dortch, Secretary 
Office of the Secretary 
Federal Communications Commission 
445 12th Street S.W., Suite TW-A325 
Washington, D.C. 20554 

RE: Annual CPNI Complianee Certificate 
Aee Telephone Association 
Form 499 Filer ID #802095 

Dear Secretary Dortch, 

In accordance with 47 CFR 64.2009(e). please find attached the Company's Annual 
Compliance Certificate for the previous calendar year, 2012. The Compliance Certificate 
includes the Company's: 

• Statement explaining how its operating procedures ensure compliance with 47 CFR, 
Part 64, Subpart U; 

• An explanation of any actions taken against data brokers; and 
• A summary of all customer complaints received in the past year concerning the 

unauthorized release of customer proprietary network information (CPNI). 

If you have any questions regarding this filing, please direct them to the undersigned. 

Enclosure 

~ 
Todd Roesler 
Chief Executive Officer 
Ace Telephone Association 

cc: via e-mail: Best Copy and Printing, Inc., FCC@BCPIWEB.COM 

207 East Cedar Street • PO 8oJC 360 • Houston, MN 55943-0360 • 507.896.3192 • 501.896.2149 (/Qalmlle) 



CERTIFICATE OF COMPLIANCE WITH PROTECTION OF 
CUSTOMER PROPRIETARY NETWORK INFORMATION RULES 

Including: 

Statement Explaining How Operating Procedures Ensure Regulatory Compliance 

Explanation of Any Actions Against Data Brokers, and 

Summary of all Customer Complaints Received 

Todd Roesler signs this Certificate of Compliance in accordance with § 222 of the 
Telecommunications Act of 1996, as amended, 47 USC 222, and 47 CFR 64.2009, on 
behalf of Ace Telephone Association (Company), related to the previous calendar year, 
2012. 

This Certificate of Compliance addresses the requirement of 47 CFR 64.2009 that 
the Company provide: 

• A "statement accompanying the certificate" to explain how its operating procedures 
ensure compliance with 47 CFR, Part 64, Subpart U; 

• An explanation of any actions taken against data brokers; and 
• A summary of all customer complaints received in the past year concerning the 

unauthorized release of customer proprietary network infonnation (CPNI). 

On Behalf Of The Company, I Certify As Follows; 

1. I am the Chief Executive Officer of the Company, and therefore an officer of 
the Company. My business address is 207 E Cedar Street, Houston MN 55943. 

2. I have personal knowledge of the facts stated in this Certificate of 
Compliance. I am responsible for overseeing compliance with the Federal 
Communications Commission's (FCC) rules relating to CPNI. 

Statement Explaining How Ooeratipg Procedures Ensure Reulatorv Compliance 

3. I have personal knowledge that the Company has established operating 
procedures that are adequate to ensure compliance with the FCC's regulations governing 
CPNI. 

4. The Company ensures that it is in compliance with the FCC's CPNI 
regulations. The Company trains its persoMel regarding when they are authorized to use 
CPNI, when they are not authorized to use CPNI, and how to safeguard CPNI. The 
Company maintains a CPNI Compliance Manual in its offices for purposes of training of 
new and current employees, and as a reference guide for all CPNI issues. Our CPNI 
Compliance Manual is updated to account for changes in law relating to CPNI. The CPNI 



Manual contains key all essential information and forms to ensure the Company's 
compliance with CPNI regulations. 

5. The Company has established a system by which the status of a Customer's 
approval for use ofCPNI, as defined in 47 USC 222(h)(l), can be clearly established prior 
to the use of CPNI. The Company relies on the involvement of its high-level management 
to ensure that no use of CPNI is made until a full review of applicable law has occurred. 

6. Company personnel make no decisions regarding CPNI without first 
consulting with management. 

7. The Company has an express disciplinary process in place for personnel 
who make unauthorized use of CPNI. 

8. The Company's policy is to maintain records of its own sales and marketing 
campaigns that use CPNI. The Company likewise maintains records of its affiliates' sales 
and marketing campaigns that use CPNI. The Company also maintains records of all 
instances where CPNI was disclosed or provided to third parties, or where third parties 
were allowed access to CPNI. These records include a description of each campaign, the 
specific CPNI that was used in the campaign, and the products and services that were 
offered as a part of the campaign. The Company maintains these records in its offices for a 
minimum of one year. 

9. In deciding whether the contemplated use of the CPNI is proper, 
management consults one or more of the following: the Company's own compliance 
manual, the applicable FCC regulations, and, if necessary, legal counsel. The Company's 
sales personnel must obtain supervisory approval regarding any proposed use of CPNI. 

10. Further, management oversees the use of opt-in, opt-out, or any other 
approval requirements, or notice requirements (such as notification to the Customer of the 
right to restrict use of, disclosure of, and access to CPNI), contained in the FCC's 
regulations. Management also reviews all notices required by the FCC regulations for 
compliance therewith. Before soliciting for approval of the use of a Customer's CPNI, the 
Company will notify the Customer of his or her right to restrict use of, disclosure of, and 
access to, his or her CPNI. 

11. The Company maintains records of Customer approval and disapproval for 
use of CPNI in a readily-available location that is consulted on an as-needed basis. 

12. The Company trains its personnel for compliance with all FCC requirements 
for the safeguarding of CPNI, including use of passwords and authentication methods for 
telephone access, online access, and in-store access to CPNI, and the prevention of access 
to CPNI (and Call Detaillnfonnation in particular) by data brokers or "pre-texters." In­
store visits require valid photo identification. 



13. The Company, on an ongoing basis, reviews changes in law affecting CPNI, 
and updates and trains company personnel accordingly. 

Explanation of Actions Against Data Brokers 

14. The Company has not encountered any circumstances requiring it to take 
any action against a data broker during the year to which this Certificate pertains. 

Summary of all Customer Complaints Received 

15. The following is a summary of all customer complaints received in the past 
year concerning the unauthorized release of CPNI: None. 

16. The Company has no knowledge of any attempt by pre-texters to access its 
Customer's CPNI. 

The company represents and warrants that this certification is consistent with 47 
CFR 1.17, which requires truthful and accurate statements to the Commission. The 
company also acknowledges that false statements and misrepresentations to the 
Commission are punishable under Title 18 of the U.S. Code and may subject it to 
enforcement action. 

Date: l/)..'\ / • .3 
-..:,,!'-=-'~, .... .-<-- -

Todd Roesler 
Chief Executive Officer 
Ace Telephone Association 
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Customer Proprietary Network Information (CPNI) 

Compliance Manual and 
Operating Procedures 

For 

Ace Telephone Association 
Ace Telephone Company of Michigan, Inc. 
Ace Link Telecommunications, Inc. 
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Drenthe Telephone and Communications 
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This Manual reflects federal law on the subject of Customer Proprietary Network 
Information (CPNI), and is current through the FCC's Report and Order and Further 
Notice of Proposed Rulemaking, CC Docket No. 96-115 (rel'd April 2, 2007). 

u 
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SECTION 1 

DEFINITIONS 

Account Information: Information that is specifically connected to the 
Customer's service relationship with a Carrier, including such things as an account 
number or any component thereof, the telephone number associated with the account, or 
the bill amount. 

Address of Record: An address, whether postal or electronic, that a Carrier has 
associated with the Customer's account for at least 30 days. 

Affiliate: A person that (directly or indirectly) owns or controls, is owned or 
controlled by, or is under common ownership or control with, another person. The term 
"own" means to own an equity interest (or the equivalent thereof) of more than 10 
percent. 

Aggregate Customer Information: Collective data that relates to a group or 
category of services or Customers, from which individual Customer identities and 
characteristics have been removed. 

Breach: When a person, without authorization or exceeding authorization, has 
intentionally gained access to, used, or disclosed CPNI. 

Carrier: See Telecommunications Carrier. 

Call Detail Information: Any information that pertains to the transmission of 
specific telephone calls, including, for outbound calls, the number called, and the time, 
location, or duration of any call and, for inbound calls, the number from which the call 
was placed, and the time, location, or duration of any call. Remaining minutes of use is 
not Call Detail Information (but is CPNI). 

CMRS: Commercial Mobile Radio Service. 

Communications-Related Services: Telecommunications Services, Information 
Services typically provided by Telecommunications Carriers, and services related to the 
provision or maintenance of Customer Premises Equipment. 

Company: Ace Telephone Association; Ace Telephone Company of Michigan, 
Inc.; Ace link Telecommunications, Inc.; Allendale Telephone Company; and/or Drenthe 
Telephone and Communications. 

1 
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Customer: A person or entity to which a Telecommunications Carrier is currently 
providing service. 

2 



SECTION 1 

DEFINITIONS (CONT'D) 

Customer Premises Equipment: Equipment deployed on the premises of a 
person (other than a Carrier) to originate, route, or terminate telecommunications. 

Emergency Notification Services: Services that notify the public of an 
emergency. 

Emergency Services: 9-1-1 emergency services and emergency notification 
services. 

Emergency Support Services: Information or data base management services 
used in support of emergency services. 

FCC: Federal Communications Commission. 

Information Service: The offering of a capability for generating, acqUinng, 
storing, transforming, processing, retrieving, utilizing, or making available information via 
telecommunications, and includes electronic publishing, but does not include any use of 
any such capability for the management, control, or operation of a telecommunications 
system or the management of a Telecommunications Service. 

Information Services Typically Provided by Telecommunications Carriers: 
Information services that Telecommunications Carriers typically provide, such as Internet 
access or voice mail services. The term does not include retail consumer services 
provided using Internet websites (such as travel reservation services or mortgage lending 
services), whether or not such services might otherwise be considered to be Information 
Services. 

Interconnected VoiP Service: A service that: (1) enables real-time, two-way 
voice communications; (2) requires a broadband connection from the user's location; (3) 
requires Internet protocol-compatible Customer Premises Equipment; and (4) permits 
users generally to receive calls that originate on the public switched telephone network 
and to terminate calls to the public switched telephone network. 

Local Exchange Carrier: Any person engaged in the provision of telephone 
exchange service or exchange access. Such term does not include a person insofar as 
such person is engaged in the provision of a commercial mobile service (except to the 
extent that the FCC determines that such service should be included in the definition of 
the term). 

3 
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SECTION 1 

DEFINITIONS (CONT'D) 

Opt-In Approval: A method for obtaining Customer consent to use, disclose, or 
permit access to the Customer's CPNI. This approval method requires that the Carrier 
obtain the Customer's affirmative, express consent allowing the requested CPNI usage, 
disclosure, or access after the Customer is provided appropriate notification of the 
Carrier's request. 

Opt-Out Approval: A method for obtaining Customer consent to use, disclose, or 
permit access to the Customer's CPNI. Under this approval method, a Customer is 
deemed to have consented to the use, disclosure, or access to the Customer's CPNl if 
the Customer has failed to object thereto within the prescribed waiting period, after the 
Customer is provided appropriate notification of the Carrier's request for consent. 

Public Safety Answering Point: The term "public safety answering point" means 
a facility that has been designated to receive emergency calls and route them to 
emergency service personnel. 

Readily Available Biographical Information: Information drawn from the 
Customer's life history and includes such things as the Customer's social security 
number, or the last four digits of that number; mother's maiden name; home address; or 
date of birth. 

Subscriber List Information: Any information (1) identifying the listed names of 
a Carrier's subscribers and the subscribers' telephone numbers, addresses, or primary 
advertising classifications (as such classifications are assigned at the time of the 
establishment of such service), or any combination of such listed names, numbers, 
addresses, or classifications; and (2) that the Carrier or an Affiliate has published, caused 
to be published, or accepted for publication in any directory format. 

Telecommunications Carrier: Any provider of Telecommunications Services, 
except that such term does not include aggregators of Telecommunications Services, but 
does include an entity that provides Interconnected VoiP Service. 

Telecommunications Service: The offering of telecommunications for a fee 
directly to the public, or to such classes of users as to be effectively available directly to 
the public, regardless of the facilities used. 

Telephone Number of Record: The telephone number associated with the 
underlying service, but does not include the telephone number supplied as a Customer's 
"contact information." 

4 



SECTION 1 

DEFINITIONS (CONT'D) 

Valid Photo 10: A government-issued means of personal identification with a 
photograph such as a driver's license, passport, or comparable identification that is not 
expired. 

5 



SECTION 2 

STATEMENT OF CORPORATE POLICY 

The policy of Ace Telephone Association; Ace Telephone Company of Michigan, 
Inc.; Ace Link Telecommunications, Inc.; Allendale Telephone Company; and Drenthe 
Telephone and Communications (the Company) is to comply with the letter and spirit of 
all laws of the United States, including those pertaining to CPNI contained in § 222 of the 
Telecommunications Act of 1996, as amended, 47 USC 222, and the FCC's regulations, 
47 CFR, Part 64, Subpart U. The Company's policy is to protect the confidentiality of 
CPNI, and to rely on the involvement of high-level management to ensure that no use of 
CPNI is made until a full review of applicable law has occurred. 

The FCC's regulations, 47 CFR 64.2009, require the Company to implement a 
system to clearly establish the status of a Customer's CPNI approval prior to the use of 
CPNI, and to train its personnel as to when they are, and are not, authorized to use 
CPNI, and to have an express disciplinary process in place. This Manual constitutes the 
Company's policies and procedures related to CPNI. · 

All employees are required to follow the policies and procedures specified in this 
Manual. 

Any questions regarding compliance with applicable law 
and this Manual should be referred to Todd Roesler, 
507-896-6292, or Heather Benson, 507-896-6276. 

Any violation of, or departure from, the policies and 
procedures in this Manual shall be reported immediately 
to Todd Roesler, 507-896-6292, or Heather Benson, 
507-896-6276. 
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SECTION 3 

WHAT IS CPNI? 

Customer Proprietary Network Information (CPNI) is-

Information that relates to the quantity, technical configuration, type, 
destination, location, and amount of use of a Telecommunications Service 
subscribed to by any Customer of a Telecommunications Carrier, and that is 
made available to the Carrier by the Customer solely by virtue of the Carrier­
Customer relationship; and Information contained in the bills pertaining to 
telephone exchange service or telephone toll service received by a Customer 
of a Carrier. 

Examples: 

o Information regarding to whom, where, and when a Customer places a 
call; 

o Frequency, timing, and duration of calls; 
o The types of service offerings to which the Customer subscribes; 
o The extent to which a Customer uses a service; 
o The Customer's pre-subscribed toll provider; and 
o Call Detail Information on Inbound and Outbound Calls. 

CPNI is Not-

o Subscriber List Information. 
o Customer name, address and phone number. 
o Aggregate Customer Information. 

7 



SECTION 4 

USE OF CPNI IN GENERAL 

A. Duty. The Company has a duty to protect the confidentiality of its Customers' 
CPNI. The Company must disclose CPNI upon affirmative written request by the 
Customer, to any person designated by the Customer. See Appendix 4 for Sample 
Form. 

B. Use of CPNI Obtained from Company's Customers: Except as otherwise 
permitted as described in this Manual, when the Company receives or obtains 
CPNI by virtue of its provision of a Telecommunications Service, it can only use, 
disclose, or permit access to individually identifiable CPNI in its provision of: 

1. The Telecommunications Service from which the information is derived; or 

2. Services necessary to, or used in, the provision of the Telecommunications 
Service, including the publishing of directories. 

C. Use of CPNI Obtained from Other Carriers: When the Company receives or 
obtains CPNI from another Carrier for purposes of providing any 
Telecommunications Service, it shall use such CPNI only for such purpose, and 
not for its own marketing efforts. 

D. Use of Aggregate Customer Information. 

1. Aggregate Customer Information is collective data that relates to a group or 
category of services or Customers, from which individual Customer 
identities and characteristics have been removed. 

2. The Company may use, disclose, or permit access to Aggregate Customer 
Information, but only if it provides such information to other Carriers or 
persons on reasonable and nondiscriminatory terms and conditions upon 
reasonable request. 

E. Tracking Calls to Competitors Prohibited: The Company cannot use, disclose or 
permit access to CPNI to identify or track Customers that call competing service 
providers. 
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SECTION 5 

USE OF CPNI: CUSTOMER APPROVAL NOT REQUIRED 

The Company may use, disclose, or permit access to CPNI, without Customer approval: 

A. To provide inside wiring installation, maintenance, and repair services. 

B. For the provision of Customer Premises Equipment and call answering, 
voice mail or messaging, voice storage and retrieval services, fax store and 
forward, and protocol conversion. 

C. To protect the rights or property of the Company, or to protect users of 
services and other Carriers from fraudulent, abusive, or unlawful use of, or 
subscription to, such services. 

D. Initiate, render, bill and collect for Telecommunications Services; 

E. CMRS providers may use, disclose, or permit access to CPNI to: 

1. conduct research on the health effects of CMRS; 

2. to provide call location information concerning the user of CMRS-

a. to a Public Safety Answering Point, emergency medical 
service provider or emergency dispatch provider, public 
safety, fire service, or law enforcement official, or hospital 
emergency or trauma care facility, in order to respond to the 
user's call for Emergency Services; 

b. to inform the user's legal guardian or members of the user's 
immediate family of the user's location in an emergency 
situation that involves the risk of death or serious physical 
harm; or 

c. to providers of information or database management services 
solely for purposes of assisting in the delivery of Emergency 
Services in response to an emergency. 

F. Certain marketing activities as discussed on Section 6. 
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SECTION 6 

USE OF CPNI: MARKETING WITHOUT CUSTOMER APPROVAL 

A. The Company may use, disclose, or permit access to CPNI for the purpose of 
providing or marketing service offerings among the categories of service (i.e., 
local, interexchange, and CMRS) to which the Customer already subscribes from 
the Company, without Customer approval. 

).- Example: Customer subscribes to the primary basic local exchange service 
of ABC Telephone Company (ABC). ABC may use CPNI to market a 
different local exchange service calling plan to Customer. 

B. If the Company provides different categories of service, and a Customer 
subscribes to more than one category of service (the categories being local, 
interexchange, and CMRS) offered by the Company, the Company may share 
CPNI among its Affiliated entities that provide a service offering to the Customer, 
without Customer approval. 

);;> Example: Customer subscribes to the local telephone service of ABC 
Telephone Company (ABC), and also subscribes to the toll service of ABC. 
ABC may share CPNI with its Affiliate, XYZ Corp, without obtaining 
Customer's prior approval, if XYZ Corp provides a service offering to the 
customer. 

C. The Company may, without Customer approval, use CPNI to market services 
formerly known as adjunct-to-basic services, such as, but not limited to, speed 
dialing, computer-provided directory assistance, call monitoring, call tracing, call 
blocking, call return, repeat dialing, call tracking, call waiting, caller JD, call 
forwarding, and Centrex features. 
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SECTION 7 

USE OF CPNI: ONLY WITH CUSTOMER APPROVAL 

A. The Company may not use, .disclose, or permit access to CPNI to market service 
offerings to a Customer that are within a category of service to which the 
Customer does not already subscribe from the Company, unless: 

1. No Customer approval is necessary (as described in Section 6); or 

2. The Company has Customer approval to do so. 

B. If the Company provides different categories of service, but a Customer does not 
subscribe to more than one offering by the Company, the Company is not 
permitted to share CPNI with its Affiliates, except with the Customer's approval. 

Y Example: Customer subscribes to the local telephone service of ABC 
Telephone Company (ABC), but no other service. ABC may not share 
CPNI with its Affiliate, XYZ Long Distance, without obtaining Customer's 
prior approval. 

C. The Company may obtain approval through written, oral or electronic methods. 

1. If the Company relies on oral approval, it bears the burden of demonstrating 
that such approval has been given in compliance with the FCC's 
regulations. 

2. A Customer's approval or disapproval to use, disclose, or permit access to 
CPNI must remain in effect until the Customer revokes or limits such 
approval or disapproval. 

3. The Company must maintain records of approval, whether oral, written or 
electronic, for at least one year. 
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SECTION 7 

USE OF CPNI: ONLY WITH CUSTOMER APPROVAL (CONT'D) 

D. Except as described in Section 5.E., CMRS providers must obtain the Customer's 
express prior authorization before disclosing or providing access to: 

1. Call location information concerning the user of a commercial mobile 
service, or 

2. Automatic crash notification information of any person other than for use in 
the operation of an automatic crash notification system. 

E. Use of Opt-Out and Opt-In Approval Processes: The Company may utilize the 
Opt-Out or Opt-In Method to obtain approval to use its Customer's individually 
identifiable CPNI for the purpose of marketing communications-related services to 
that Customer. 

1. Opt-Out Method. 

a. Not Permissible: 

(1) To obtain approval to disclose the Customer's CPNI to joint 
venture partners or independent contractors. 

(2) For the purpose of marketing non-Communications-Related 
Services to a Customer. 

~ Example: Opt-Out Method cannot be used to obtain 
Customer approval to market video services. 

b. Permissible: In cases requiring prior Customer approval for the 
purpose of marketing Communications-Related Services to a 
Customer (but not for disclosing CPNI to joint venture partners or 
independent contractors). 

2. Opt-In Method: Permissible in all cases requiring prior Customer approval. 
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SECTION 8 

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI 

A. Mandatory Notices Regarding Solicitation. 

1. Prior to soliciting any Customer approval to use, disclose, or permit access 
to Customers' CPNI, whether through the Opt-In Method or the Opt-Out 
Method, the Company must notify the Customer of the Customer's right to 
restrict use of, disclosure of, and access to, the Customer's CPNI. 

2. Content of Notice: Customer notification must provide sufficient information 
to enable the Customer to make an informed decision whether to permit a 
Carrier to use, disclose, or permit access to, the Customer's CPNI. The 
notification must: 

a. State that the Customer has a right, and the Company has a duty, 
under federal law, to protect the confidentiality of CPNI. 

b. Specify the types of information that constitute CPNI and the specific 
entities that will receive the CPNI, describe the purposes for which 
CPNI will be used, and inform the Customer of the right to 
disapprove those uses, and deny or withdraw access to CPNI at any 
time. 

c. Advise the Customer of the precise steps the Customer must take in 
order to grant or deny access to CPNI, and must clearly state that a 
denial of approval will not affect the provision of any services to 
which the Customer subscribes. However, the Company may 
provide a brief statement, in clear and neutral language, describing 
consequences directly resulting from the lack of access to CPNI. 

d. Be comprehensible and not misleading. 

e. State that any approval or denial of approval for the use of CPNI 
outside of the service to which the Customer already subscribes from 
that Carrier is valid until the Customer affirmatively revokes or limits 
such approval or denial. 
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SECTION 8 

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI (CONT'D) 

A. Mandatory Notices Regarding Solicitation (Cont'd). 

3. If written notification is provided, the notice must be clearly legible, use 
sufficiently large type, and be placed in an area so as to be readily apparent 
to a Customer. 

4. If any portion of a notification is translated into another language, then all 
portions of the notification must be translated into that language. 

5. The Company may state in the notification that the Customer's approval to 
use CPNI may enhance its ability to offer products and services tailored to 
the Customer's needs. The Company also may state in the notification that 
it may be compelled to disclose CPNI to any person upon affirmative written 
request by the Customer. 

6. The Company may not include in the notification any statement attempting 
to encourage a Customer to freeze third-party access to CPNI. 

7. The Company's solicitation for approval must be proximate to the 
notification of a Customer's CPNI rights. 
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SECTION 8 

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI (CONT'D) 

B. Opt-Out Notice Requirements. 

The Company must provide notification to obtain Opt-Out Approval through 
electronic or written methods, and not by oral communication (except for one-time 
use of CPNI, as discussed Section B.D. below). The contents of any such 
notification must comply with the requirements of Section B.A., above, and: 

1. The Company must wait a 30-day minimum period of time after giving 
Customers notice and an opportunity to opt-out before assuming Customer 
approval to use, disclose, or permit access to CPNI. The Company may, in 
its discretion, provide for a longer period. The Company must notify 
Customers as to the applicable waiting period for a response before 
approval is assumed. 

a. In the case of an electronic form of notification, the waiting period 
begins to run from the date on which the notification was sent. 

b. In the case of notification by mail, the waiting period begins to run on 
the third day following the date that the notification was mailed. 

2. If the Company uses the opt-out mechanism it must provide notices to its 
Customers every two years. 

15 



SECTION 8 

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI (CONT'D) 

B. Opt-Out Notice Requirements (Cont'd). 

3. Use of E-mail: If the Company uses e-mail to provide opt-out notices, it 
must comply with the following additional requirements: 

a. The Company must have express, verifiable, prior approval from 
consumers to send notices via e-mail regarding their service in 
general, or CPNI in particular; 

b. Customers must be able to reply directly toe-mails containing CPNI 
notices in order to opt-out; 

c. Opt-out e-mail notices that are returned to the Company as 
undeliverable must be sent to the Customer in another form before 
the Company may consider the Customer to have received notice; 
and 

d. The subject line of the e-mail must clearly and accurately identify the 
subject matter of the e-mail. 

e. The Company must make available to every Customer a method to 
opt-out that is of no additional cost to the Customer and that is 
available 24 hours a day, seven days a week. The Company may 
satisfy this requirement through a combination of methods, so long 
as all Customers have the ability to opt-out at no cost and are able to 
effectuate that choice whenever they choose. · 

C. Opt-In Notice Requirements. 

The contents of any Opt-In Approval notification must comply with the 
requirements described in Section B.A., above. 
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SECTION 8 

NOTICES REQUIRED TO OBTAIN APPROVAL TO USE CPNI (CONT'D) 

D. Notice Requirements Specific to One-Time Use of CPNI. 

1. The Company may use oral notice to obtain limited, one-time use of CPNI 
for inbound and outbound Customer telephone contacts for the duration of 
the call. 

2. The contents of any such notification must comply with the requirements of 
Section B.A., except that the Company may omit any of the following if not 
relevant to the limited use for which the Carrier seeks CPNI: 

a. The Company need not advise Customers that if they have opted­
out previously, no action is needed to maintain the opt-out election. 

b. The Company need not advise Customers that it may share CPNI 
with its Affiliate(s) or third parties and need not name those entities, 
if the limited CPNI usage will not result in use by, or disclosure to, 
an Affiliate or third party. 

c. The Company need not disclose the means by which a Customer 
can deny or withdraw future access to CPNI, so long as the 
Company explains to Customers that the scope of the approval the 
Company seeks is limited to one-time use. 

d. The Company may omit disclosure of the precise steps a Customer 
must take in order to grant or deny access to CPNI, as long as the 
Company clearly communicates that the Customer can deny access 
to his CPNI for the call. 
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SECTION 9 

DISCLOSURE OF CPNI WITH JOINT VENTURE PARTNERS 
ORINDEPENDENTCONTRACTORS 

The Company must obtain opt-in consent from a Customer before disclosing the 
Customer's CPNI to a joint venture partners or independent contractors for the purposes 
of marketing Communications-Related Services to that Customer. Obtaining approval 
using the Opt-Out Method is not permissible. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS 

A. Management Safeguards. 

1. Training of Company personnel will include review of this Manual by all new 
employees and all existing employees who have not previously done so. 

2. The Company will provide additional training on an as-needed basis. 

3. Company personnel will make no decisions regarding CPNI without first 
consulting the individual(s) listed in Section 2 of this Manual. 

4. In deciding whether the contemplated use of the CPNI is proper, the 
individual(s) listed in Section 2 will consult this Manual, applicable FCC 
regulations, and, if necessary, legal counsel. 

5. The person(s) listed in Section 2 will personally oversee the use of approval 
methods and notice requirements for compliance with all legal requirements. 

6. The person(s) listed in Section 2 will also ensure that the Company 
complies with the opt-in requirements before sharing CPNI with any joint 
venture partners or independent contractors. 

7. Any improper use of CPNI will result in appropriate disciplinary action in 
accordance with established Company disciplinary policies. Any improper 
use shall be treated as a serious offense, and may result in suspension or 
termination of employment in appropriate cases. Any Company personnel 
making improper use of CPNI will undergo additional training to ensure 
future compliance. 

19 



SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

A. Management Safeguards (Cont'd). 

8. FCC Notification of Opt-Out Failure. The Company will provide written 
notice within five business days to the FCC of any instance where the opt­
out mechanisms do not work properly, to such a degree that consumers' 
inability to opt-out is more than an anomaly. 

a. The notice will be in the form of a letter, and will include the 
Company's name, a description of the opt-out mechanism(s) used, 
the problem(s) experienced, the remedy proposed and when it will 
be/was implemented, whether the relevant state commission(s) has 
been notified and whether it has taken any action, a copy of the 
notice provided to Customers, and contact information. 

b. The Company must submit the notice even if the Company offers 
other methods by which consumers may opt-out. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

A. Management Safeguards (Cont'd). 

9. Annual Filing of Certificate of Compliance. On an annual basis, a corporate 
officer of the Company will sign and file with the Federal Communications 
Commission (FCC) a Compliance Certificate (Appendix 1) stating his or her 
personal knowledge that the Company has established operating 
procedures that are adequate to ensure compliance with the FCC's CPNI 
rules. A statement will accompany the Certificate explaining how the 
Company's operating procedures ensure that it is or is not in compliance 
with the FCC's CPNI rules, as well as an explanation of any actions taken 
against data brokers and a summary of all Customer complaints received in 
the past year concerning the unauthorized release of CPNI. Additionally, 
the Company must report on any information it has with respect to the 
processes pretexters are using to attempt to access CPNI, and what steps 
it is taking to protect CPNI. This annual filing will be made with the FCC's 
Enforcement Bureau on or before March 1 in EB Docket No. 06-36, for data 
pertaining to the previous calendar year. 

a. The "actions against data brokers" discussed above refers to 
proceedings instituted or petitions filed by the Company at either at 
a state or federal commission, or the court system. 

b. The "summary of all Customer complaints received" refers to 
number of Customer complaints the Company has received related 
to unauthorized access to CPNI, or unauthorized disclosure of 
CPNI, broken down by category of complaint, e.g., instances of 
improper access by employees, instances of improper disclosure to 
individuals not authorized to receive the information, or instances of 
improper access to online information by individuals not authorized 
to view the information. 

10. The Company will review these procedures on a continuing basis to ensure 
compliance with all FCC regulations, and will revise these procedures as 
needed to reflect any subsequent revisions to the applicable rules and 
regulations addressing CPNI. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

B. Recordkeeping. 

1. The Company will maintain records of its own sales and marketing 
campaigns that use CPNI in files clearly identified as such. These records 
include a description of each campaign, the specific CPNI that was used in 
the campaign, and the products and services that were offered as a part of 
the campaign. The Company will maintain these records in its offices for a 
minimum of one year. 

2. The Company will maintain records of its Affiliates' sales and marketing 
campaigns that use CPNI in files clearly identified as such. These records 
will include a description of each campaign, the specific CPNI that was 
used in the campaign, and the products and services that were offered as a 
part of the campaign. The Company will maintain these records in its 
offices for a minimum of one year. 

3. The Company will maintain records of all instances where it discloses or 
provides CPNI to third parties, or where third parties are allowed access to 
CPNI, in files clearly identified as such. These records will include a 
description of each campaign, the specific CPNI that was used in the 
campaign, and the products and services that were offered as a part of the 
campaign. The Company maintains these records in its offices for a 
minimum of one year. 

4. The Company's policy is to maintain records of Customer approval for use 
of CPNI, as well as notices required by the FCC's regulations, for a 
minimum of one year. The Company maintains records of Customer 
approval and disapproval for use of CPNI in a readily-available location that 
is consulted on an as-needed basis. 

5. The Company will maintain separate files in which it will retain any court 
orders respecting CPNI. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

C. Authentication and Procedural Safeguards. 

1. The Company must take reasonable measures to discover and protect 
against attempts to gain unauthorized access to CPNI. 

2. The Company must properly authenticate a Customer using a method 
appropriate for the information sought prior to disclosing CPNI based on 
Customer-initiated telephone contact, online account access, or an in-store 
visit. 

a. Telephone Access to CPNI containing Call Detail Information (COl). 
The Company will only disclose Call Detail Information over the 
telephone, based on Customer-initiated telephone contact, if the 
Customer first provides the Carrier with a password, as described in 
Section 10.C.3., that is not prompted by the Carrier asking for 
Readily Available Biographical Information, or Account Information. 
If the Customer does not provide a password, or does not wish to 
create a password, the Company may only disclose Call Detail 
Information by sending it to the Customer's Address of Record, by 
calling the Customer at the Telephone Number of Record (rather 
than using Caller 10), or by providing it in person upon presentation 
of a Valid Photo 10 matching the Customer's Account Information. 

~ If the Customer is able to provide Call Detail Information to the 
Company during a Customer-initiated call without the 
Company's assistance, then the Telecommunications Carrier 
is permitted to discuss the Call Detail Information, provided by 
the Customer (but not other Call Detail Information). 

If a Customer requests non-Call Detail Information CPNI, the 
Company need not first obtain a password from the Customer, 
but must nevertheless authenticate the Customer. 

The Company need not require Customer to setup a 
password, but must provide the Customer the option to do so. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

C. Authentication and Procedural Safeguards (Cont'd). 

b. Online Access to CPNI. The Company must authenticate a 
Customer without the use of Readily Available Biographical 
Information, or Account Information, prior to allowing the Customer 
online access to CPNI related to a Telecommunications Service 
account. Once authenticated, the Customer may only obtain online 
access to CPNI related to a Telecommunications Service account 
through a password, as described in Section 10.C.3., that is not 
prompted by the Company asking for Readily Available Biographical 
Information, or Account Information. 

~ The Company may choose to block access to a Customer's 
account after repeated unsuccessful attempts to log into that 
account. 

c. In-Office Access to CPNI. The Company may disclose CPNI 
(including Call Detail Information) to a Customer who, in the 
Company's office, first presents a Valid Photo ID matching the 
Customer's Account Information. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

C. Authentication and Procedural Safeguards (Cont'd). 

3. Establishment of a Password. In order to provide a Customer CPNI 
containing Call Detail Information, the Company must authenticate the 
Customer without the use of Readily Available Biographical Information, or 
Account Information. The Company may establish passwords, among 
other methods: 

a. At the time of service initiation; 

b. Using a Personal Identification Number (PIN). The Company may 
supply the Customer with a randomly-generated PIN, not based on 
Readily Available Biographical Information, or Account Information, 
which the Customer would then provide to the Carrier prior to 
establishing a password. The Company may supply the PIN to the 
Customer by a Company-originated voicemail or text message to the 
Telephone Number of Record, or by sending it to an Address of 
Record so as to reasonably ensure that it is delivered to the intended 
party. 

c. The Company is not required to create new passwords for 
customers who already have a password, even if the password uses 
Readily Available Biographical Information. However, the Company 
must not prompt the Customer for Readily Available Biographical 
Information, and any back-up authentication method cannot use 
Readily Available Biographical Information. 

4. Establishment of Back-up Authentication Methods. The Company may 
create a back-up Customer authentication method in the event of a lost or 
forgotten password. The back-up Customer authentication method may not 
prompt the Customer for Readily Available Biographical Information, or 
Account Information. The shared secret is the preferred method for 
establishing backup authentication. 

5. Reauthentication. If a Customer cannot provide the correct password or the 
correct response for the back-up Customer authentication method, the 
Customer must establish a new password. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

6. Notification of Account Changes. The Company must notify a Customer 
immediately whenever an authentication password, Customer response to 
a back-up means of authentication for lost or forgotten passwords, online 
account, or Address of Record is created or changed. 

a. This notification is not required when the Customer initiates service, 
including the selection of a password at service initiation. 

b. This notification may be through a Company-originated voicemail or 
text message to the Telephone Number of Record (not caller 10), or 
by mail to the Address of Record, and must not reveal the changed 
information or be sent to the new Account Information. 

c. A change of address should be mailed to the former address, rather 
than the new address. 

7. Business Customer Exemption. The Company may bind itself contractually 
to authentication regimes other than those described in this Manual for 
services they provide to business Customers that have both a dedicated 
account representative and a contract that specifically addresses the 
Company's protection of CPNI. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

D. Notification of Customer Proprietary Network Information Security Breaches. 

1. The Company will take reasonable steps to protect CPNI databases from 
hackers and other unauthorized attempts by third parties to access CPNI. 

2. The Company must notify law enforcement of a Breach of its Customers' 
CPNI. A Breach occurs when a person, without authorization or exceeding 
authorization, has intentionally gained access to, used, or disclosed CPNI. 

3. The Company shall not notify its Customers or disclose the Breach publicly, 
whether voluntarily or under state or local law or these rules, until it has 
completed the process of notifying law enforcement. As soon as 
practicable, and in no event later than seven (7) business days, after 
reasonable determination of the Breach, the Company shall electronically 
notify the United States Secret Service (USSS) and the Federal Bureau of 
Investigation (FBI) through a central reporting facility. The Commission will 
maintain a link to the reporting facility at http:/lwww.fcc.gov/eb/cpni. The 
Company will indicate its desire to notify its Customer or class of Customers 
immediately concurrent with its notice to the USSS and FBI. 

a. Notwithstanding any state law to the contrary, the Company shall not 
notify Customers or disclose the Breach to the public until 7 full 
business days have passed after notification to the USSS and the FBI 
except as provided in the following Paragraphs b. and c. 

b. If the Company believes that there is an extraordinarily urgent need 
to notify any class of affected Customers sooner than otherwise 
allowed under Paragraph a. immediately above, in order to avoid 
immediate and irreparable harm, it shall so indicate in its notification 
and may proceed to immediately notify its affected Customers only 
after consultation with the relevant investigating agency. The 
Company shall cooperate with the relevant investigating agency's 
request to minimize any adverse effects of such Customer 
notification. 
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SECTION 10 

COMPANY SAFEGUARDS AND RECORDKEEPING REQUIREMENTS (CONT'D) 

D. Notification of Customer Proprietary Network Information Security Breaches 
(Cont'd). 

c. If the relevant investigating agency determines that public disclosure 
or notice to Customers would impede or compromise an ongoing or 
potential criminal investigation or national security, such agency may 
direct the Company not to so disclose or notify for an initial period of 
up to 30 days. Such period may be extended by the agency as 
reasonably necessary in the judgment of the agency. If such 
direction is given, the agency shall notify the Company when it 
appears that public disclosure or notice to affected Customers will no 
longer impede or compromise a criminal investigation or national 
security. The agency will provide in writing its initial direction to the 
Company, any subsequent extension, and any notification that notice 
will no longer impede or compromise a criminal investigation or 
national security and such writings shall be contemporaneously 
logged on the same reporting facility that contains records of 
notifications filed by Carriers. 

4. After the Company has completed the process of notifying law enforcement 
as described in Paragraphs 3.a - 3.c. above, it shall notify Customers of the 
Breach. 

5. Recordkeeping. The Company must maintain a record, electronically or in 
some other manner, of any Breaches discovered, notifications made to the 
USSS and the FBI pursuant to the above paragraphs, and notifications 
made to Customers. The record must include, if available, dates of 
discovery and notification, a detailed description of the CPNI that was the 
subject of the Breach, and the circumstances of the Breach. The Company 
must retain the record for a minimum of 2 years. 
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APPE DIX 1 

A NUAL CE TIFICATE OF 
COMPLIA CE WITH CP I LE 

Including-

FILING INSTRUCTIO S AND 
ACCOMPANYING COVER LEITER TO THE FCC 



Filing Instructions 

Attached is a model Certificate of Compliance with the FCC's CPNI rules. It contains 
blanks for the insertion of Company-specific infonnation. The certificate must be signed 
by an officer (i.e., the President, V.P., Sec1·etary) of the Company. Electronic copies of 
the Ce1·tificate and cover letter may be obtained from the Telecommunications 
Association of Michigan. 

The FCC's revised CPNI rules state that a carrier must file a "compliance certificate" each 
year that addresses compliance with the FCC's CPNI regulations, along with: 

• A "statement accompanying the certificate" to explain how its operating procedures 
ensure compliance with the FCC's CPNI regulations; 

• An explanation of any actions taken against data brokers; and 
o A summary of all Customer complaints received in the past year conceming the 

unauthorized release of CPNI. 

The attached Certificate of Compliance addresses these subjects in a single document. Also 
attached is a sample cover letter to accompany the filing. 

This Certificate of Compliance must be filed on or by March 1 each year relating to 
the prior calendar year. 

Simply filing the certificate is not enough. Your Company must make sure that it 
actually engages in the practices discussed in the Cettificate before signing and filing it. 

Below are the procedures for filing. Electronic filing is recommended unless the 
Certificate contains confidential information on the Company's method of combating 
pretexting (See Paragraph 16 of the Certificate; consultation with legal counsel is 
advisable). Mailed filings are not deemed to be filed until actually received from the FCC 
(47 CFR 1.7). Thus, paper filings should be mailed several days before they are due. 

ELECTRONIC PAPERLESS FILING: 

The easiest way to file is electronically through the FCC's Electronic Comment 
Filing System (ECFS): http://www.fcc.gov/cgb/ecfs/. Put both the cover Jetter and 
Certificate in a single PDF. Click on "Submit a Filing" on the right side of the 
screen. In completing the transmittal screen, filers should include their full name, 
U.S. Postal Service mailing address, and the proceeding number which is 06-36. 
Under "Document Type," select "Statement." 

Additional electronic copies must go to: Byron McCoy, Telecommunications 
Consumers Division, Enforcement Bureau, Federal Communications Commission, 
byron.mccoy@fcc.gov; and Best Copy and Printing, Inc. (BCPI), 
fcc@bcpiweb.com. 



PAPER FILING: 

Companies that choose to file by paper must file an original and four copies of each 
filing. Filings can be sent by hand or messenger delivery, by commercial overnight 
cow·ier, or by first-class or overnight U.S. Postal Service mail. All filings must be 
addressed to the Commission's Secretary, Marlene H. Dortch, Office of the 
Secretary, Federal Communications Commission, 445 12th Street, SW, 
Washington, DC 20554. 

Companies can also send their filings using commercial ovemight mail (other than 
U.S. Postal Service Express Mail and Priority Mail), by sending them to 9300 East 
Hampton Drive, Capitol Heights, MD 20743. 

Additional paper copies must go to: Byron McCoy, Telecommunications 
Conswners Division, Enforcement Bureau, Federal Conununications Commission, 
Room 4-A234, 445 12th Street, S. W., Washington, D.C. 20554, or by email to 
byron.mccoy(~t),fcc.gov; and Best Copy and Printing, Inc. (BCPI), Portals II, 445 
12th Street, S.W., Room CY-B402, Washington, D.C. 20554, (202) 488-5300, or 
via e-mail to fcc@bcpiwcb.com. 



[Company Letterhead] 

EB Docket No. 06-36 

February 4, 2011 

Marlene H. Dortch, Secretary 
Office of the Secretary 
Federal Communications Commission 
445 12111 Street S.W., Suite TW-A325 
Washington, D.C. 20554 

RE: Form 499 Filer ID #802095 

Dear Secretary Dortch, 

In accordance with 47 CFR 64.2009(e), please find attached the Company's Annual 
Compliance Certificate for the previous calendar year, 2010. The Compliance Certificate 
includes the Company's: 

o Statement explaining how its operating procedures ensure compliance with 47 CFR, 
Part 64, Subpart U; 

o An explanation of any actions taken against data brokers; and 
o A summary of all customer complaints received in the past year concerning the 

unauthorized release of customer proprietary network information (CPNI). 

If you have any questions regarding this filing, please direct them to the undersigned. 

Enclosure 

Sincerely, 

Todd Roesler 
Chief Executive Officer 
Ace Telephone Association 

cc: Byron McCoy, Telecommunications Consumers Division, FCC Enforcement 
Bureau, byron.mccoy@fcc.gov 

Best Copy and Printing, I~c., fcc@bcpiweb.com 



CERTIFICATE OF COMPLIANCE WITH PROTECTION OF 
CUSTOMER PROPRIETARY NETWORK INFORMATION RULES 

Including: 

Statement Explaining How Operating Procedures Ensure Regulatory Compliance 

Explanation of Any Actions Against Data Brokers, and 

Summary of all Customer Complaints Received 

Todd Roesler signs this Certificate of Compliance in accordance with § 222 of the 
Telecommunications Act of 1996, as amended, 47 USC 222, and 47 CFR 64.2009, on 
behalf of Ace Telephone Association (Company), related to the previous calendar year, 
2010. 

This Certificate of Compliance addresses the requirement of 47 CFR 64.2009 that 
the Company provide: 

o A "statement accompanying the certificate" to explain how its operating procedures 
ensme compliance with 47 CFR, Pa1164, Subpart U; 

o An explanation of any actions taken against data brokers; and 
o A summary of all customer complaints received in the past year concerning the 

unauthorized release of customer proprietary network information (CPNI). 

On Behalf Of The Company, I Certify As Follows: 

1. I am the Chief Executive Officer of the Company, and therefore an officer of 
the Company. My business address is 207 E Cedar Street, Houston MN 55943. 

2. I have personal knowledge of the facts stated in this Certificate of 
Compliance. I am responsible for overseeing compliance with the Federal 
Communications Commission's (FCC) rules relating to CPNI. 

Statement Explaining How Operating Procedures Ensure Regulatory Compliance 

3. I have personal knowledge that the Company has established operating 
procedures that are adequate to ensure compliance with the FCC's regulations governing 
CPNI, including those adopted on March 13, 2007 in CC Docket No. 96-115. 

4. The Company ensures that it is in compliance with the FCC's CPNI 
regulations. The Company trains its personnel regarding when they are authorized to use 
CPNI, when they are not authorized to use CPNI, and how to safeguard CPNI. The 
Company maintains a CPNI Compliance Manual in its offices for purposes of training of 
new and current employees, and as a reference guide for all CPNI issues. Our CPNI 
Compliance Manual is updated to account for changes in law, including the FCC's most 



recent changes to its regulations goveming CPNI, adopted on March 13, 2007 in CC 
Docket No. 96-115. The CPNI Manual contains key all essential information and forms to 
ensure the Company's compliance with CPNI regulations. 

5. The Company has established a system by which the status of a Customer's 
approval for use of CPNI, as defined in 47 USC 222(h)(l), can be clearly established prior 
to the use of CPNI. The Company relies on the involvement of its high-level management 
to ensure that no use of CPNI is made until a full review of applicable law has occurred. 

6. Company personnel make no decisions regarding CPNI without first 
consulting with management. 

7. The Company has an express disciplinary process in place for personnel 
who make unauthorized use of CPNI. 

8. The Company's policy is to maintain records of its own sales and marketing 
campaigns that use CPNI. The Company likewise maintains records of its affiliates' sales 
and marketing campaigns that use CPNI. The Company also maintains records of all 
instances where CPNI was disclosed or provided to third parties, or where third parties 
were allowed access to CPNI. These records include a description of each campaign, the 
specific CPNI that was used in the campaign, and the products and services that were 
offered as a part of the campaign. The Company maintains these records in its offices for a 
minimum of one year. 

9. In deciding whether the contemplated use of the CPNI is proper, 
management consults one or more of the following: the Company's own compliance 
manual~ the applicable FCC regulations, and, if necessary, legal counsel. The Company's 
sales persmmel must obtain supervisory approval regarding any proposed use of CPNI. 

10. Further, management oversees the use of opt-in, opt-out, or any other 
approval requirements, or notice requirements (such as notification to the Customer of the 
1ight to restrict use of, disclosure of, and access to CPNI), contained in the FCC's 
regulations. Management also reviews all notices required by the FCC regulations for 
compliance therewith. Before soliciting for approval of the use of a Customer's CPNI, the 
Company will notify the Customer of his or her right to restrict use of, disclosure of, and 
access to, his or her CPNI. 

11. The Company maintains records of Customer approval and disapproval for 
use of CPNI in a readily-available location that is consulted on an as-needed basis. 

12. The Company complies with all FCC requirements for the safeguarding of 
CPNI, including use of passwords and authentication methods, and the prevention of access 
to CPNI (and Call Detail lnfmmation in pmiicular) by data brokers or "pre-texters." 

13. The Company, on an ongoing basis, reviews changes in law affecting CPNI, 
and updates and trains company personnel accordingly. 



Explanation of Actions Against Data Brokers 

14. The Company has not encountered any circumstances requiring it to take 
any action against a data broker during the year to which this Certificate pertains. 

Summary of all Customer Complaints Received 

15. The following is a summary of all customer complaints received during the 
calendar year of2008 concerning the unauthorized release ofCPNI: None. 

16. The Company has no knowledge of any attempt by pre-texters to access its 
Customer's CPNI. 

Date: ---------
Todd Roesler 
Chief Executive Officer 
Ace Telephone Association 
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Employee Verification 

Employee Name: 

I have reviewed the Company's Customer Proprietary Network Information 
Compliance Manual and Operating Procedures and agree to comply with the 
procedures set forth therein. 

c: personnel file 
CPNI file 

Employee Signature 

Date 

Return to Human Resources Department 



APPENDIX 3 
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SAMPLE OPT -OUT NOTICE 



OPT -OUT NOTICE 

Important notice about your account 

Federal Jaw allows telephone companies and 
wireless telecommunications carriers to use, 
disclose, or permit access to your information 
as required by Jaw; with your approval; or in 
providing the service from which your 
infonnation was obtained. 

What is this information'! 
It is information called Customer Proprietary 
Network lnfonnation (CPNl) and includes the 
phone numbers called by a consumer, the 
frequency, duration, and timing of such calls, 
and any services purchased by the consumer, 
such as call waiting. 

Who can use this information? 
Ace Communications Group and Ace Link 
Telecommunications, lnc. will use this 
infonnation. However, we will not provide your 
personal infonnation to unaffiliated third parties 
for the marketing of third-party products 
without your consent. 

How callll Ace use this in1l'onnatiotn? 
This information can be used to advise you 
about innovative communications services or 
new communications technology and products. 
We also provide this infonnation to third parties 
in order to provide cettain Ace-offered products 
and services, such as our long distance service 
through Onvoy. 

Will Ace protect my infot·mation? 
YES! You have the right, and we have the duty, 
under federal law, to protect the confidentiality 
of this information. Therefore, regardless of 
whether or not you consent to allowing us to 
continue providing you with marketing and 
educational mailings, your account information 
will be treated confidentially. 

How does Ace protect my long distance call 
information? 
If you or someone else calls us with questions 
about your call details, we will only give out 
the information by: 

[ 1] calling the person back at the phone 
number listed on the account, or 

[2·1 mailing the information to the billing 
address on file, or 

[31 asking the person for the password that 
you had already set up for your Ace account. 
(The password cannot be something familiar to 
others such as Social Security numbers, 
mother's maiden name, birth dates, etc.) 

What action is necessa•-y on my part to show 
consent? 
No action is necessary. If you do not contact us 
within 30 days and indicate that we may not use 
the information to continue providing you with 
marketing and educational mailings, we will 
continue to do so. 

What if I do not consent? 
You can contact us using the contact 
information below and indicate that you are 
withdrawing your approval of our use of your 
CPNI. We will not accept verbal requests; they 
must be written or emailed. After we receive 
your request, you will not receive targeted 
marketing information from us. 

Denial of approval will not affect the provision 
of any services to which you subscribe. You 
may miss the opportunity to learn of new, 
innovative service proposals, new packaging 
that could reduce your monthly bill, or new 
lower rates on services such as long distance. 
You will still receive monthly bill inserts, 
qurutel"ly newsletters, and other publications 
that are sent to all customers at the same time to 
keep you up to date on what is happening at 
Ace. 

if I consent, can I change my mind? 
YES. You can contact us at any time. Until you 
do so, your consent is valid. 

Contact information: 
Ace Communications Group. 
POBox360 
Houston, MN 55943 
email: info@acegroup.cc 

[Note to Company: Please consult Section 7 .E. of CPNI Compliance Manual for when Opt­
Out Notices are pennlssible.] 
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-~cE 

Tc:lcc.o .. nrnunlcaUon~~t, 1.,<. 

Authorization Form 

Current customer name:-----------------------------------

Address: ______________________________________________________ ___ 

City/state/zip:--------------------------------------

Customer number or telephone number(s): ---------------------------------------------------

I am the customer of Ace Communications Group or Ace Link Telecommunications, Inc. (Ace) for telecommunications services under 
the account identified above and request and authorize Ace to disclose to the Authorized Person(s) identified below, upon request by 
the Authorized Person, all details regarding my account to whicl1 ll1ave access, and to make changes to my account. 

I agree this authorization will remain valid until Ace receives written notice from me revoking or changing the authorization. 

Current customer signature (must be 1/tJtFmzed): ----------------------------

Dare: ________________________________________ _ 

(Add Remove) Authorized Person:--------------- Contact number:-----------

(Add Remove) Authorized Person: ----------------- Contact number: ------------

(Add Remove) Authorized Person:-------------- Contact number:----------

(Add Remove) Authorized Person:------------- Contact number:--------

4-digil password must be created: _____________ _ 

(Authorized Person(s) will need to know this password to access the account.) 

Subscribed and affirmed before me in the County of-----------' State of _______ _. this ____ _ 
day of , 20 __ . 

Notary's official signature 

Commission expiration date 
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Log of Customer Comp aint 
elated to CP I 



LOG OF CUSTOMER COMPLAINTS RELATED TO CPNI 

Affected Date of Description of Complaint 
Customer Complaint 
Name 



APPENDIX 6 

Section 222 
of the 

Communications Act 
Available upon request from Administration 

APPENDIX 7 

FCC CPNI Rules 
Available upon request from Administration 
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SECTION 1 

DEFINITIONS 

Account: A continuing relationship established by a person with a Creditor (like 
the Company) to obtain a product or service for personal, family, household or business 
purposes, and includes the provision of services on a deferred payment basis. 

Annual Report: See Section 9. 

Board of Directors: The Company's board of directors. 

Covered Account: An Account that the Company offers or maintains primarily for 
personal, family, or household purposes, that involves or is designed to permit multiple 
payments or transactions. Telecommunication service accounts can be Covered 
Accounts. The term also includes any other Account for which there is a reasonably 
foreseeable risk to Customers or to the Company of Identity Theft, including financial, 
operational, compliance, reputation, or litigation risks (See Section 4). 

Company: Ace Telephone Association, Ace Telephone Company of Michigan, 
Inc., Ace Link Telecommunications, Inc.; Allendale Telephone Company; and Drenthe 
Telephone and Communications. 
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SECTION 1 

DEFINITIONS (CONT'D) 

Consumer Report: A written, oral, or other communication of any information by 
a consumer reporting agency bearing on a consumer's identity which is used or expected 
to be used or collected in whole or in part for the purpose of serving as a factor in 
establishing the consumer's eligibility for service to be used primarily for personal, family, 
or household purposes, employment purposes, or any other purpose authorized under 47 
USC 1681 et seq. 

Credit: The right granted by a Creditor, like the Company, to defer payment of 
debt or to incur debts and defer its payment or to purchase property or services on a 
deferred payment basis. 

Creditor: A person, like the Company, who regularly extends, renews, or 
continues Credit, or who regularly arranges for the extension, renewal, or continuation of 
Credit, or any assignee of an original Creditor who participates in the decision to extend, 
renew, or continue Credit. Telecommunication service providers can be Creditors. 

Customer: A person that has a Covered Account with a Creditor or a financial 
institution. 

Identity Theft: A fraud committed or attempted using the Identifying Information 
of another person without authority. 

2 



SECTION 1 

DEFINITIONS (CONT'D) 

Identifying Information: A name or number that may be used, alone or in 
conjunction with any other information, to identify a specific person. The following are 
examples of Identifying Information: 

).- Name, Birth Date, Social Security Number, Drivers License or Identification, 
Alien Registration, Passport Number, Employer or Tax Identification Number; 

);.> Unique Biometric Data, such as a Fingerprint, Voiceprint, Retina or Iris Image, 
or other Physical Representation; 

).- Unique Electronic Identification, Address, Routing Code. 

Notice of Address Discrepancy: A notice from a consumer reporting agency 
informing the Company of a substantial difference between the address that the 
consumer provided and the address in the agency's file for the consumer. 

Red Flag: See Section 3. 

Readily Available Biographical Information: Information drawn from the 
Customer's life history and includes such things as the Customer's social security 
number (or the last four digits), mother's maiden name, home address, or date of birth. 

Service Provider: A provider of a service directly to a financial institution or 
Creditor. 
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SECTION 2 

STATEMENT OF CORPORATE POLICY 

The policy of Ace Telephone Association, Ace Telephone Company of Michigan, 
Inc., Ace Link Telecommunications, Inc.; Allendale Telephone Company; and Drenthe 
Telephone and Communications (the Company) is to comply with the letter and spirit of 
all laws of the United States, including those pertaining to Identity Theft contained in the 
Fair Credit Reporting Act, as amended, 15 USC 1681 et seq., and the Federal Trade 
Commission's (FTC's) regulations, 16 CFR Part 681. The Company's policy is to protect 
against the risk of Identity Theft. 

The FTC's regulations require the Company to establish a written Identity Theft 
Prevention Program, and to train its personnel accordingly. This Manual, in conjunction 
with the Company's Customer Proprietary Network Information (CPNI) Manual, 
constitutes the Company's written Identity Theft Prevention Program. 

All personnel are required to follow the policies and procedures specified in this 
Manual. 

Any questions regarding compliance with applicable law 
and this Manual should be referred to Todd Roesler, 
507 -896-6292; or Heather Benson, 507-896-6276. 

The following individuals are responsible for oversight of 
the Company's Identity Theft Prevention Program: 

Todd Roesler, 507-896-6292 
Heather Benson, 507-896-6276 

The Company's Board of Directors Approved this Manual 
on April 29, 2009. 
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SECTION 3 

WHAT IS A RED FLAG? 

A Red Flag is a pattern, practice or specific activity that indicates the possible 
existence of Identity Theft. 

Examples of Red Flags: 

).- Alerts, notifications, or warnings from consumer reporting agencies, law 
enforcement, Customers, or victims of Identity Theft. 

);.- Presentation of suspicious documents or personal identification 
information 

).- Unusual use or suspicious activity related to a Covered Account. 

The purpose of this Manual is to set forth the Company's policies and procedures 
regarding Red Flags and the prevention and mitigation of Identity Theft. 
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SECTION 4 

IDENTIFICATION OF COVERED ACCOUNTS 

The Red Flag rules require the Company to periodically determine whether it 
offers or maintains Covered Accounts. 

The Company will treat all Accounts involving the provision of service on a 
deferred-payment basis to the public (including residential and business services), as 
Covered Accounts. A business customer is defined as an end-user of services which is 
not a governmental or public entity. 

The Company will, on an ongoing basis, determine whether any Accounts that it 
has not previously treated as Covered Accounts, should be treated as Covered 
Accounts. 
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SECTION 5 

OVERVIEW OF IDENTITY THEFT PREVENTION PROGRAM 

The Company endeavors to detect, prevent and mitigate Identity Theft (1) in 
connection with the opening of a Covered Account, and (2) with respect to existing 
Covered Accounts. 

The Company will-

1. Identify relevant Red Flags for the Covered Accounts that the Company 
offers or maintains (see Section 6); 

2. Detect Red Flags (see Section 6); 

3. Take appropriate action to prevent and mitigate any detected Red Flags 
(see Section 7); and 

4. Periodically update this Manual to reflect changes in risks to Customers 
and to the safety and soundness of the Company from Identity Theft (see 
Section 8). 

7 
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SECTION 6 

IDENTIFYING RED FLAGS 

OPENING OF NEW ACCOUNTS 

The Company has determined that a reasonably foreseeable risk of Identity Theft 
exists when prospective Customers seek to open new Accounts. The Company will 
therefore use reasonable measures to identify a person or entity that seeks to open a 
Covered Account. 

This Section 6 therefore identifies Red Flags applicable to the opening of new 
Covered Accounts, and establishes the Company's method of detecting such Red Flags. 

The Company will not provide any service for a Covered Account until it is able to 
reasonably identify the prospective Customer in accordance with this Section 6. If the 
Company detects a Red Flag during the process of opening a Covered Account, it will 
place the provision of service on hold until it can satisfactorily resolve the Red Flag. 
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SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

OPENING OF NEW ACCOUNTS (CONT'D) 

A. Opening of Covered Accounts for Personal, Family or Household Purposes. 

1. Required Information: When a prospective Customer seeks to open a 
Covered Account for residential service (i.e., for personal, family or 
household purposes), the Company will ask for the following from the 
prospective Customer(s) listed on the Covered Account: 

)..- name; 

> address; 

> birth date; 

> social security number 

> an unexpired government-issued identification bearing a photograph, 
such as a driver's license or passport, if the Customer is at the business 
office to open the account. 

The Company will also encourage (but not require) Customers to establish 
passwords as a means of protecting against potential future Identity Theft. 

The Company will encourage Customers who establish passwords not to 
use Readily Identifiable Biographical Information. 

9 
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SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

OPENING OF NEW ACCOUNTS (CONT'D) 

A Opening of Accounts for Personal, Family or Household Purposes (Cont'd). 

2. Identification Confirmation. 

a. The Company will order a Consumer Report as a tool to confirm 
identity and will confirm the following: 

~ the name, social security number and birth date provided by the 
prospective Customer match 

~ the prospective Customer is confirmed to be age 18 or older 

10 



SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

OPENING OF NEW ACCOUNTS (CONT'D) 

A. Opening of Accounts for Personal, Family or Household Purposes (Cont'd). 

2. Identification Confirmation (Cont'd). 

b. If the prospective Customer is in the business office, the Company 
will inspect the prospective Customer's identification for any signs of 
falsification, such as: 

).;- misspellings 

l> a photo that does not resemble the prospective Customer 

l> inconsistencies in color, texture or images (such as erasures or 
smudges) 

l> raised edges around a photograph indicating the placement of a 
second photograph over an original photograph 

l> card wear inconsistent with date of issuance (such as an 
identification that appears new but bears an issuance date of 
many years) 

c. The Company will create a record of the means used to verify a 
Customer's identity. The Company will retain such record until 5 
years after the Account is closed. Upon disposal, the Company will 
completely destroy the record. 

11 



SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

OPENING OF NEW ACCOUNTS (CONT'D) 

B. Opening of Business Accounts. 

For a prospective business Customer, the Company will require documents to 
verify the existence of the business before providing service. Such documents 
may include: 

).- Articles of Incorporation or Articles of Limited Liability Company 

~ Partnership agreement 

Partnerships using social security numbers and sole proprietorships may use the 
personal information of the sole proprietor or partners. · 

A business customer is defined as an end-user of services which is not a 
governmental or public entity. 
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SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

OPENING OF NEW ACCOUNTS (CONT'D) 

C. Examples of Red Flags in the Opening of New Accounts. 

1. Alerts, notifications or warnings from consumer reporting agencies, law 
enforcement, Customers, Company employees, or victims of Identity Theft. 

a. Company employee has personal knowledge that prospective Customer 
is using a false identity. 

b. Consumer report contains a fraud or identity theft alert. 

c. Consumer report reveals that the name, social security and birth date of 
prospective Customer don't match. 

d. Consumer report reveals that the prospective Customer is not age 18 or 
older. 

e. Consumer report reveals that social security number is associated with 
a deceased person. 

f. The Company receives notice from a Customer, a victim of Identity 
Theft, law enforcement, or any other person that the Company may 
have opened an Account for a person engaged in Identity Theft. 

2. Suspicious Documents and Personal Identifying lnfonnation. 

a. Information on the identification is inconsistent with information 
provided by the person opening a n~w Covered Account. 

b. The person presenting the identification doesn't look like the photo or 
match the physical description. 

c. Documentation that appears to have been altered or forged, or gives 
the appearance of having been destroyed and reassembled. 

13 
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SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

OPENING OF NEW ACCOUNTS (CONT'D) 

C. Examples of Red Flags in the Opening of New Accounts (Cont'd). 

3. Unusual Use of, or Suspicious Activity Related to, the Covered Account. 

a. A Customer advises of unauthorized charges or transactions in 
connection with a Covered Account, excluding charges commonly 
disputed in the telecommunications industry such as long distance 
calls, pay-per-view and video-on-demand purchases, service call 
charges, and reconnect charges. These charges are typically 
customer-initiated from their home or relate to work the Company 
does on-site so there is little risk of identity theft. 
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SECTION 6 

IDENTIFYING RED FLAGS (CONT'D) 

PROTECTION OF EXISTING ACCOUNTS 

The Company has policies and procedures in place to safeguard customer 
proprietary network information (CPNI). The Company will continue to utilize its CPNI 
policies procedures as a safeguard against unauthorized access to Customer CPNI, 
including pre-texting. Pre-texting is the practice of obtaining call record detail and other 
CPNI under false pretenses. The Company also monitors suspicious transactions, and 
verifies change of address requests in accordance with its CPNI Compliance Manual. 

The Company updates its Manual to account for changes in law, and it contains all 
essential information and forms to ensure the Company's compliance with CPNI 
regulations. 

The Company will continue to follow its CPNI Compliance Manual as a means of 
preventing Identity Theft. The Company will also continue to improve its Identity Theft 
Prevention Program based on its experience with past incidents of Identity Theft, and 
new methods of committing Identity Theft of which it becomes aware. 

The Company treats the following as Red Flags-

~ Alerts, notifications, or other warnings from consumer reporting agencies or 
Service Providers; 

)> Suspicious address changes; 

)> The unusual use of, or other suspicious activity related to, a covered 
Account; and 

~ Notice from Customers, victims of Identity Theft, law enforcement 
authorities, or other persons regarding possible Identity Theft in connection 
with a Covered Account. 
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SECTION 7 

PREVENTING AND MITIGATING IDENTITY THEFT 

The Company will respond appropriately when it detects a Red Flag. In 
determining how to respond, the Company will consider aggravating factors that may 
heighten the risk of Identity Theft. 

Appropriate responses include one or more of the following depending on the 
circumstances: 

)> Monitoring a Covered Account; 

)> Placing the provision of service on hold until it the Red Flag can satisfactorily be 
resolved; 

);> Requiring the Customer to come to the business office to present an unexpired 
government-issued identification bearing a photograph, such as a driver's license 
or passport; 

);> Adding a "Red Flag" warning on a Covered Account; 

);> Contacting the Customer; 

)> Reopening a Covered Account with a new account number; 

)> Declining to open a Covered Account for a prospective Customer; 

);> Closing an existing Covered Account (in accordance with state regulatory rules, if 
applicable); 

)> Not collecting on a Covered Account; or 

);> Notifying law enforcement (see CPNI Compliance Manual). 
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SECTION 8 

UPDATING THE IDENTITY THEFT PREVENTION PROGRAM 

The Company will update this Program periodically to reflect changes in risks to 
Customers or to the safety and soundness of the Company from Identity Theft. 

In updating this Program, the Company will consider the following: 

);.- The Company's experiences with Identity Theft. 

).- Changes in methods with which Identity Theft is committed. 

);> Changes in methods to detect, prevent, and mitigate Identity Theft. 

}> Changes in the types of Accounts that the Company offers or maintains. 

);> Changes in the Company's business arrangements, such as mergers, 
acquisitions, alliances, joint ventures, and Service Provider arrangements. 

17 
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SECTION 9 

ANNUAL REPORT 

The Company will designate a person to be responsible for preparing an Annual 
Report to the Board of Directors, appropriate committee of the Board, or a designated 
senior-level manager. 

The Annual Report will address at least the following: 

~ The effectiveness of the Company's policies and procedures in addressing the 
risk of Identity Theft in connection with the opening of Covered Accounts. 

~ The effectiveness of the Company's policies and procedures in addressing the 
risk of Identity Theft with respect to existing Covered Accounts. 

~ Arrangements with Service Providers. 

~ Significant incidents involving Identity Theft and management's response. 

~ Recommendations for material changes to the Company's Identity Theft 
Prevention Program. 

The Annual Report will be in a format similar to that contained in Appendix 1. 
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SECTION 10 

SERVICE PROVIDERS 

To the extent that the Company engages a Service Provider to perform an activity 
in connection with one or more Covered Accounts, the Company will ensure that the 
Service Provider has its own Identity Theft Prevention Program to detect and address 
Red Flags. 

The Company is ultimately responsible for complying with Red Flag rules even if it 
outsources Account-related activity to a Service Provider. 

19 
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SECTION 11 

USE OF CONSUMER REPORTS 

To the extent that the Company uses Consumer Reports in the opening of a new 
Covered Account, it will comply with this Section 11. 

The Company will do one or more of the following to determine whether it has a 
reasonable belief that the Consumer Report relates to the prospective Customer about 
whom it has requested the report: 

~ Compare the information in the Consumer Report with information the Company 
uses to verify the prospective Customer's identity as outlined in Section 6. 

~ Compare the information in the Consumer Report provided by the consumer 
reporting agency with information the Company obtains from third-party sources. 

~ Verify with the prospective Customer. 

The Company will not consider a Notice of Address Discrepancy as a Red Flag 
due to the nature of the telecommunications industry where services are provided at an 
immovable physical location. Prospective customers opening accounts are typically 
moving to a new address that would not yet be on file with a Consumer Reporting 
agency. 

20 



SECTION 12 

DISCIPLINARY ACTION 

Any failure to follow this Manual will result in appropriate disciplinary action in 
accordance with established Company disciplinary policies. Such failures shall be 
treated as a serious offense, and may result in suspension or termination of employment 
in appropriate cases. The Company will also require additional training to ensure future 
compliance. 

21 
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APPE DIX 1 

AN UAL REPORT FO 

To be completed by the Board of Directors, 
appropriate committee of the Board of Directors, 

or a designated senior-level manager a 



ANNUAl REPORT FOR ________ _ 

This Annual Report constitutes Company's (Company) 
obligation under the Federal Trade Commission's (FTC) regulations and 
guidelines, 16 CFR Part 681, to produce an Annual Report to address the 
Company's compliance with the FTC's Red Flag regulations. 

1. Effectiveness of Policies and Procedures 

a. Opening of Covered Accounts 

The Company provides the following report regarding the effectiveness of 
the Company's policies and procedures in addressing the risk of Identity Theft 
in connection with the opening of Covered Accounts: 

b. Existing Covered Accounts 

.The Company provides the following report regarding the effectiveness of 
the Company's policies and procedures in addressing the risk of Identity Theft 
in connection with existing Covered Accounts: 

2. Arrangements with Service Providers 

The Company [does/does not] outsource some services to third party 
Service Providers related to Covered Accounts. [If the Company "does," list 
them and state:] The Company has taken the following measures to ensure 
that its Service Provider(s) have Identity Theft Prevention Program(s) to detect 
and address Red Flags: 

3. Significant Incidents Involving Identity Theft 

The Company reports the following significant incidents involving Identity 
Theft and management's response: 

4. Recommendations for Material Changes to the Program 

The Company should consider the following changes to its Identity Theft 
Prevention Program. 

[Typed Name] 
[Typed Title] 

Dated: -----------

:. ~ -
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APPENDIX 2 

EMPLOYEE VERIFICATION OF 
RED FLAG 

COMPUANCEMANUALRE~EW 



Employee Verification 

Employee Name: 

I have reviewed the Company's Red Flag Compliance Manual and 
Operating Procedures and agree to comply with the procedures set forth therein. 

Employee Signature 

Date 

c: personnel file 

~ . 



LINE 610 

ACIE TElEPHONE ASSOCIATION 

STUDY AREA CODE 

361346 



Study Area Name: Ace Telephone Association 

Study Area Code: 351346, 361346 

Program Year: 2014 

Contact: Cynthia Sweet, 507-896-6211, csweet@acecomgroup.com 

Certification that the carrier is able to function in emergency situations 

Ace Telephone Association (Carrier) is able to remain functional in an emergency 

situation through the use of back-up power to ensure functionality without an external 

power source. Carrier has backup battery reserve in its central office, which enables it 

to provide service for a minimum of 8 hours. Carrier's service is consistent with 

requirements and the obligations to provide service in emergency situations as set forth 

in § 54.202(a)(2). 

Carrier's network is engineered to provide maximum capacity in order to handle 

excess traffic in the event of traffic spikes resulting from emergency situations. Carrier 

has redundancy in its network for use in re-rerouting traffic when facilities are 

damaged. 



LINE 3026 

ACE TELEPHONE ASSOCIATION 

STUDY AREA CODE 

361346 



PUBLIC DOCUMENT - TRADE SECRET DATA BAS :BEEN EXCISED 
[300Sa) Operating Report for Privately-Held Rate of Return Carriers FCC Form 481 

aalance Sheet • Oata Collection Form OMB Control No. 3060·0986 

~age lof3 July 2013 

<010> Study Area Code <010> - - 3§i346 
<01S> Study Area Name <015> rAce Titlll!f!!me Assoc:fatlo!> 

W!l <020> Program Year <020> 

<030> Contact Name • Person USAC should contact regarding this data <030> ~thi;a SW@!l! 
<035> Contact Telephone Number· Number of person identified in data line <030> <035> 507.896 6211 

J <039> Contact Telephone Email Address • Email Address of person identified in data line <030> <039> ~ttiE!•S!:~&rouJ!:tam -
r Files as reviewed single company P" Filed as audited sinRie comoanv 

,.. Flied as reviewed consolidated company r Filed as audited consol;dated company 

' Filed as subsidiary of reviewed consolidated company :- Foled as subsidiary of audited consolidated company 

CERTIFICATION 
We hereby certify that the entries in this report ore in accordance with the accounts ond other records of the system and reflect the status of the system to the best of our knowledge and belief. 

I 
- - - - -

Si&nature Date 

PART A. BAlANCE SHEET 

BAlANCE BAlANCE END BAlANCE BAlANCE END 

ASSETS PRIOR YEAR OF PERIOD LIABILTIES AND STOCKHOLDERS' EQUITY PRIOR YEAR OF PERIOD 

CURRENT ASSETS CURRENT LIABILITIES 
1. cash and Equivalents 25. Accounts Payable 
2. Cash·RUS Construction Fund 26. Notes Payable 
3. Affiliates: 27. Advance Billinss and Payments 

a. Telecom, Accounts Receivable 28. Customer Deposits 
b. Other Accounts Receivable 29. Current Mat. LIT Debt 
c. Notes Receivable 30. Current Mat. LIT Debt·Rur. Dev. 

4. Non-Affiliates: 31. Current Mat.-Capitai Leases 
a. Telecom, Accounts Receivable 32. Income Taxes Accrued 
b. Other Accounts Receivable 33. Other Taxes Accrued 
c. Notes Receivable 34. Other Current Liabilities ~ -

s. Interest and Dividends Receivable 35. Total Current Uabilities (25 thru 34) 

6. Materlai-Reaulated LONG-TERM DEBT 1.-

7. Matertai·Nonregulated 36. Funded Debt·RUS Notes 
8. Prepay_ments 37. Funded Debt-RTB Notes 
9. Other Current Assets - 38. Funded Debt -FFB Notes 

10. Total Current Assets (1 Thru 9) I 39. Fu"ded Debt -Other 

~ - - 40. Funded Debt-Rural Develop. Loan 

NONCURRENT ASSETS 41. Premium (Discount) on L/T Debt 
11. Investment In Affiliated Companies 42. Reacquired Debt 

a. Rural Development 43. Obligations Under Capital Lease 
b. Nonrural Development 44. Adv. From Affilia ted Companies 

12. Other Investments 45. Other Long-Term Debt -a. Rural Development 46. Total Long-Term Debt (36 thru 45) 

b. Nonrural Development OTHER LIAB. & DEF. CREDITS -~ -- I 
13. Nonre1ulated Investments 47. Other Long-Term liabilities I I 
14. Other Noncurrent Assets 48. Other Deferred Credits I J 
1S. Deferred Chai'J.eS 49. Other Jurisdictional Differences - ·- I 
16. Jurisdictional Differences ~0. Total Other Liabilities and Deferred Credits (47 thru 49) 
17. Total Noncurrent Assets (11 thru 16) ~UITY a -r- -- 51. Cap. Stock Outstanding & Subscribed 

PLANT, PROPERTY AND EQUIPMENT 52. Additional Paid-in-capital 
18. Telecom, Plant-In-Service 53. Treasury Stock .. 
19. PropertY Held for Future Use 54. Membership and Cap. Certificates 
2D. Plant Under Construction 55. Other capital 
21. Plant Ad)., Nonop. Plant & Goodwill 56. Patronage Capital Credits 
22. Less Accumulated Depredation • 57 . Retained Earninss or Margins .,.-'- ..... 
23. Net Plant (18 thru 211ess 22) 58. Total Equity (51 thru 57) 

"' - I ;::::: 1 ___ . I 
= ·~ 

24. TOTAL ASSETS (10+17+23) 59. TOTAL LIABILI!I~ A~D ~Q,UI_TY{35+46+S0+58) 



PUBLIC DOCUMENT - TRADE SECRET DATA HAS BEEN EXCISED 

(3005b) Operotlns Report fw Privately-Held Rate of Return C3rriers 
Balance Sheet - Data Collection Form 
Pose 2 of 3 

<010> Study Area Code 
<01S> Study Area Name 
<020> Pr.,...am Year 
<030> Contact Name- Person USAC should contact regardins this data 
<035> Contact Telephone Number. Number of person identified in data line <030> 
<039> Contact Telephone Email Address· Email Address of person Identified in data line <030> 

FCC Form 481 
OMB Control flo 3060-0986 
July 2013 

<010> 361346 
<015:. Ace. Telephone Association 

<020> M!!! 
<030> Cynthia Sweet 
<035> 507 896 6211 
<039> c.sweet@acecomgroup.com 

PART B. STATEMENTS OF INCOME AND RETAINED EARINGS OR MARGINS 
ITEM 

1. local Network Services Revenues 
2. Network Actess Services Revenues 
3. LOn& Distance Network Services Revenues 
4. Carrier Bllllnaond Collection Revenues 
s. Miscellaneous Re .. nues 
6. Uncollectible R ... nues 
7. Net Operatfna Revenues (1 thru Siess 6) 
a. Plant Specific Operations Expense 
9. Plant No"!!'C<;fic Operations Expense (Extludins Oepreclitlon & Amortization) 

10. Depreciation Expense 
11. Amortization Expense 
12. Customer Operations Expense 
13. Corporate Operotions Expense 
14. Total Operatlna Expenses (8 thru 13) 
1S. Operatinl lncome or Mar~ins (?less 14) 
16. Other Operati~llncome and Expenses 
17. State and Local Taxes 
18. Federal Income Taxes 
19. Other Taxes 
20. Total Operatina Taxes (17+18+19) 
21. Net Operatinalncome or Marlins 1S+16-20I 
22. Interest on Funded Debt 
23. Interest Expense • Clpitalleases 
24. Other Interest eXpense 
25. Allowance for Funds Used Durin& Construction 
26. Total Frxed Charats (22+23+24·25) 
21. Nonoperatina Net Income 
28. Extr1ordinarv Items 
29. Jurisdictional Differences 
30. Nonreaulated Net Income 
31. Total Net Income or maralns (21+2.7+28+29+3().26) 
32. Total Taxes Based on Income 
33. Retained Earninas or M1111ins Btlinnlna-of-Year 
34. Miscellaneous Credits Year-to-Date 
35. Dividends Declared (Common) 
36. Dividends Declared (Preferred) 
37. Other Debits Year-to-Date 
38. Transfers to Patron11e Callftal 
39. Retained Earninn or Martins end·of·Perlod (131+33+34l-13S+36+37+38II 
40 Patrona1e Capital8qlnnina-of-Year 
41. Tr1nsfers to Patr~••• capital 
42. Patronaae C.pit•l Credits Retired 
u Patronaae capitol End-of-Year 40+41·421 
44. Annual Debt Service Payments 
45. Cesh Ratio [(14+2G-1G-lllnJ 
46. Operatlna Accru•l Ratio ((14+20+2&ln 
47. T1ER_((31+261/2SI 
48. DSCR [(31+26+10+111/44) 

-- · - -

PRIOR YEAR THIS YEAR 

-

- - --

' I 
J 

~ ~ _I 

'I 
I 
J 
.I 

I 
- J _, I 

I 
I 

I 
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PUBLIC DOCUMENT - TRAD SECRET DATA HAS BEEN EXCISED 

(300Sc) Operating Report for Privately-Held Rate of Return Carriers 

Balance Sheet - Data Collection Form 

Page 3 of3 

FCC Form 481 

OrvlB Control No. 3060-0986 

July 2013 

<010> 361346 <010> Study Area Code 

<015> Study Area Name 

<020> Program Year 

<015> Ace Telephone Association 

<020> 2014 

<030> Contact Name- Person USAC should contact regarding this data <030> Cynthia Sweet 

<035> Contact Telephone Number- Number of person identified in data line <030> <035> 507 896 6211 

<039> Contact Telephone Email Address- Email Address of person identified in data line <030> <039> csweet@acecomgroup.com 

PART C. STATEMENTS OF CASH FLOWS 
1. Beginning Cash (Cash and Equivalents plus RUS Construction Fund) 

CASH FLOWS FROM OPERATING ACTIVITIES 
2. Net Income 

Adjustments to Reconcile Net Income to Net Cash Provided by Operating Activities 
3. Add: Depreciation 

4. Add: Amortization 

5. JOther (Explain) I 
Changes in Operating Assets and Liabihties 

6. Decrease/( Increase) in Accounts Receivable 
7. Decrease/(lncrease) in Materials and Inventory 
8. Decrease/(lncrease) in Prepayments and Deferred Charges 
9. Decrease/(lncrease) in Other Current Assets 

10. Increase/( Decrease) in Accounts Payable 
11. Increase/( Decrease) in Advance Billings & Payments 
12. lncrease/(Decrease) in Other Current liabilities 
13. Net Cash Provided/(Used) by Operations 

CASH FLOWS FROM FINANCING ACTIVITIES 
14. Decrease/( Increase) in Notes Receivable 
15. lncrease/(Decrease) in Notes Payable 
16. Increase/( Decrease) in Customer Deposits 
17. Net lncreasel_(Decrease) in Long Term Debt (Including Current Maturities) 
18. Increase/( Decrease) in Other Liabilities & Deferred Credits 
19. Increase/( Decrease) in Capital Stock, Paid-in Capital, Membership and Capital Certificates & Other Capital 
20. Less: Payment of Dividends 
21. Less: Patronage Capital Credits Retired 
22. jOther (Explain) _lExcise tax refund 
23. Net Cash Provlded/(Used) by Financing Activities 

CASH FLOWS FROM INVESTING ACTIVITIES 
24. Net Capital Expenditures (Property, Plant & Equipment) 
25. Other Long-Term Investments 

26. Other Noncurrent Assets & Jurisdictional Differences 
27. JOther (Explain) jsalvqe. net of cost of removal 
28. Net Cash Provlded/(Used) by Investing Activities 
29. Net lncrease/(Decrease) In Cash 

30. Ending Cash 

-

--
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